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Buick Launches Great 
Sales Effort; 1,600,000 


Telegrams Sent Out 





Campaign to Concentrate on Sales of New Low Price 


Model Will Involve $1,000,000 
_ Outlay 


Detroit, March 15.—The Buick Motor Company is today 
launching one of the most intensive advertising campaigns 
ever undertaken. This company today publishes 2,000 adcer- 
tisements in newspapers all over the country and places 
15,000 posters on billboards. It is also employing an army 
of Western Union messengers to deliver to 1,600,000 pres- 
pects a telegraphic message urging the recipient as follows: 
“Don’t buy any car until you see Buick’s 3,500-pound $995 


5 Conte. 






a 


$12 Per 5 eee 








Henaeh Minted 5 Pride ction to Show 
Improvement Over FebruaryMark 


|\Ford Plants Resume Activity; Several Other Makers 





GRAHAM BLUE STREAK 
PRICES INCREASED 
$100 ON ALL MODELS 


Detroit, Mich., March 15.—An ad- 
vance of $100 on each of the eight- 
cylinder models has been made by 
Graham-Paige. 

The company reports that a sharp 
turn in public buying is indicated 
by dealers’ reports on retail sales 
for the week ended March 5, total- 








Revise Schedules Upward for 
Current Month 


Detroit, March 15.—Automotive leaders in this city are 


confident that March production records will show a con- 
| siderable improvement over those of January and February. 
The prime reason for this belief is found in hte fact that 
production at the Ford plant will again be a factor in the 
total output of the industry in March. Ford cars are now 
beginning to come off the assembly line in,important num- 
bers and are being shipped out to dealers. This will be re- 
ted in the March production figures. 








sedan.” 

Buick dealers all over the country* 
have been keyed up to get behind 
this intensive selling effort, with 
salesmen trained to work in har- 
mony. It is stated that at least 
$1,000,000 is being put into this tre- 
mendous effort. 

The automotive industry 
watching with keen 
success of this great 
paign. 


SECTIONAL RAIL CAR 
BODIES URGED TO 
SPEED SHIPPING 


Kalamazoo, Mich., March 
Sectional box-cars, which may bel 
transferred to trucks, are seen as a| 
meed for railroads of the United | 
States, if they are to provide con- 
venient service to shippers, John R. 
Turney, vice-president of the St. | 
Louis Southwestern Railway lines, | 
said in a speech here recently. 

Railroads no longer have a 
monopoly on freight transportation, | 


Buick cam- 








he declared. To meet the yg 
of truck traffic he urged the a 

tion of sectional box-cars a 
may be transferred to trucks as a} 
means of meeting competition. 

“Water. highway and air competi- 

tion challenge the railroads on every | 
side,” he said. “Some insist the rail- | 
road's only hope is to tax or legis- 


late competitors out of existence. 


If another means of transportation 
is better than the train the train 
Should be superseded.” 


Turney recommended the ,rail-| 
roads adapt themselves to mcdern 
methods. He charged railroads have 
becn out-distanced because their 
service did not conform to the needs 
of shippers, but their own con- 
venience. Store-door pick-up and} 
delivery by truck might be com- 
bined with railroad transportation, 
he said. 


PRODUCTION LULL 
IN YOUNGSTOWN 


Youngstown, March.15.—A lull in 
operations in sheet, strip and pipe 
mills of the Youngstown district de- 
veloped this week as a result of a 
decline in releases on finished prod- 
ucts generally. Ingot préduction, 
however, is continuing unchanged 
at 30 per cent. of capacity, this 
figure subject to change during the 
current week. 

The near outlook for the steel 
business appears. clouded, with 
plans of automobile manufacturers 
to buy steel and other raw ma- 
terials contributing most to the un- 


(Continued on Page 6) 











here is | 
interest the | 


| cloudy 


A special catalogue accompanies the message. 





HANCH DISCUSSES 
FINANCING AIDS TO 
MANUFACTURERS 


Chicago, March 15.—Finance com- 
panies which have specialized in 
handling automobile installment 
paper are being called upon more 
and more each year to do with 
manufacturers open accounts re- 
ceivable what the Federal Reserve 
Bank does with trade acceptances, 
according to C. C. Hanch, | 
manager of the National Assoc iation | 


|of Finance Companies, speaking in | 


| behalf of the companies which are 
| devoting their attention to the 
needs of manufacturing concerns. 
“Most manufacturing businesses 
|} are started by either an exception- 
|ally able salesman or a production 
department executive,” Mr. Hanch 
Said today. “In neither case is it 


| likely the head will be a financial 


"(Continued on Page 5) 


ing 458 cars, a gain of 147 units. 
The ‘gain over the corresponding 
week of last year is 38 units. 

New prices on the Graham eight- 


are as follows: 
Blue Streak Standard 


2 PAS. COUPE... .cccccccceess 

6 PRB. GOGRM, 200s ccapevococes 1,145 

4 pas. coupe rumble seat.... 1,145 
Blue Steak De Luxe 

DB. WPS, COMME is cess vccnccvarse $1,170 

| 5 pas. sedan..... ee 

4 pas. coupe rumble seat.... 1.220 

4 pas. convertible coupe 


‘BURBANK MADE DODGE 


| TRUCK REPRESENTATIVE 


Columbus, O., March 
Akers, Detroit regional manager for 
Dodge Brothers Corporation, an- 
nounces the appointment of B. M. 
Burbank as truck representative in 


the Louisville, Cleveland, Columbus | 


|and _Pittsoureh zones. 


SAN FRANCISCO USED CAR — 
SALES HOLDING UP WELL 


New 


York, March 15. — One bright spot in a 
used car market picture is found in 


the report of 


Motor Car Dealers’ Association of San Francisco in response | 


to a survey letter by Automotive Daily News. 


cisco dealers report that used 


well with a ratio of two used car to one new car sale. 


The San Fran- 
car sales are holding up very 
On 


the East Coast, however, an additional report from Norfolk, 


Va., 

A. L. Ettel, 
the Motor Car Dealers Association 
of San Francisco, in response to 
the Automotive Daily News survey, 
writes as follows: 

“Conditions are practically the 
same all over the United States 
with. of course, some exceptions. 
Our ratio of sales of used cars to 
new is 2 to 1, the average price of 
a used car being $500 against $1,200 
for a new car. 

“We find that our used car busi- 
ness is very good and we use noth- 
ing but the old methods of dispos- 
ing of them, which is classified ad- 
vertising and a close follow-up by 
our salesmen. 

“The changes made in the 1932 
models do not seem to have any 
effect on the sale of the used cars. 
However, with the advent of the 
new Ford a decided change may be 
looked for.” 

E. V. Griffen, secretary of the 
Norfolk, Va., Automobile Dealers’ 





indicates that used car sales in that section are sluggish. 
business manager of¢ 


Association, writes as follows: “All 
dealers in this city and in the im- 
mediate vicinity are finding unusual 
sluggishness in the used car market, 
and this condition is impeding the 
sale of new cars as in other parts of 
the country.” 


TO A. D. N. READERS 
AND ADVERTisERS 


All Em of Automo- 
tive Daily News, adver- 
tising, editorial and circu- 
lation departments, are 
closed all day every Sat- 
urday and Sunday 





throughout the year. 





cylinder models as announced today | 


$1,095 


1,270 


AT OHIO VALLEY STATES| 


15.—F. H.| 


rat her | 
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' BRITISH OBSERVERS 
DOUBTFUL OF FORD'S 
| EUROPEAN OUTLOOK 





| Montreal, March 15.—Prospects of 
Ford Motor Company's operations in 
Europe, incident to the completion 
of the plant at Dagenham, near 
London, are not too bright in the 
view of British observers, one of 
'whom, R. J. Politzer, is quoted as 
foeonns that the outlook is doubt- 
ul. 


Mr. Politzer considers that not 
; much importance need be attached 
| to the loss of the European market 
to Ford’s Detroit plant, as its total 


The Dagenham plant, however, will 
per annum to make it profitable, 
and to meet the price which Europe 
has been accustomed to pay for 
| Fords made in Detroit it wil] have 
to sell at not more than £85 per 
unit—in American funds at present 





exchange, about $310. Britain 
a about 25,000 Fords in 1929, 
|and 75,000 more were sold in the 


(Continued on Page 5) 


MAINTENANCE SHOW 


Philadelphia, March 
| attendance at the Automotive Main- 
tenance Show, held in the Terminal 
Commerce Building, approximated 
12,500, or 1,700 in excess of last 
year’s show count. Orders taken at 
the show proved very satisfactory 
and were considerably ahead of sales 
at 1931's clinic. One concern mer- 
chandising automotive equipment 
reported it had sold more wheel- 
pullers, especially, than it had ever 
disposed of at any previous show of 
the kind. Garage owners were 
among those who stated that more 
interest was shown this year than at 
any similar even, among their num- 
ber and that fewer non-buyers took 
up attendants’ time on the floor. 

A questionnaire brought out re- 
plies showing, among other points, 
that the date and duration of the 
show were very acceptable; that 
both jobbers and salesmen co-oper- 
ate closely in bringing prospects to 
the demonstrations; that the man- 
agement and others accorded all at- 
tending the most courteous and sat- 
isfactory treatment; that the type 
of show could not be improved upon 
and that many were inclined to 
recommend similar participation in 
maintenance shows of the future, 


} 





| foreign business is only about 10) 
}per cent. and it will continue to} 
| Supply China, Japan and Russia. | 


require &@ minimum of 200,000 units | 


| with 





Authoritative opinion here is that 
April sales figures will begin to re- 
flect the increased production by the 
industry, Some companies are al- 
ready feeling the increase in buy- 
ing. Graham1lPaige has announced 
that during the week ending March 
5, 458 units were sold an increase of 
147 over the previous week and an 
increase of 83 units over the same 
week last year. 

The Rockne organization recently 
announced that its sales department 
went into March with 2.000 unfilled 
orders on hand. Production at that 
plant is being gradually stepped up. 
Dodge and DeSoto have both an- 
nounced increased sales volume. 

J. C, Chick, general sales manager 
of Cadillac has announced that ac- 
tula deliveries of crs to retail buy- 
ers in the month of February ex- 
ceeded those of the same month in 
1931 by 15.8 per cent. While no 
actual figures have been given out 
it is known that production at both 
Buick and Chevrolet is being step- 
ped up to care for the anticipated 
demand in April and May. Buick 
is putting on an intensive advertis- 
ing campaign both in newspapers 
and on billboards. This company is 
also employing an army of Western 
Union messengers to deliver 1,600,- 
messages to that number of pros- 
pects calling attention to its lowest 
priced model. 

The general feeling here is that 
the Ford announcement a 
matter of days, a definite improve- 
ment will be felt in both production 


DREW 12,500 VISITORS and sales, 


15.—Total 


SO. CAROLINA’S TAX 
ON MOTOR CARRIERS 
UNCONSTITUTIONAL 


Columbia, S. C., March 15.—A 
three-judge Federal Court sitting in 
Florence March 12 ruled that the 
state tax on motor carriers is uncon- 
stitutional. 

The tax, imposed by the 1931 
Legislature, in violation of the 
Federal Constitution, it was held. 
The opinion was signed by District 
Judges E. F. Cochran and J. L. 
Glenn and Circuit Judge John J. 
Parker. 

Since imposition of the tax is 
based on the transportation act of 
1930, which is in conflict to the 
United States Constitution, the 1931 
act also would be unconstitutional, 
the opinion holds. It further held 
that, because “it taxes the entire 
gross revenue of the plaintiff, in» 
cluding his entire interstate busi- 
ness, and constitutes therefore a 
direct burden upon interstate com- 
merce.” 

It is said that during the last six 
months of 1931 the tax amounted to 
two and six-tenths, of the gross 
revenue of motor carrier companies. 


is 








METALS CONGRESS 
SHOW SPACE OVER 


Cleveland, 9., March 15. —The 
American Society for Steel Treating 
announces that almost 50 per cent. 
of the space available for the 1932 
National Metal Congress and Ex- 
position, which will be held at the 
One Hundred and Seventy-fourth 
Regiment Armory in Buffalo, N. Y., 
during the week of October 3, has 
been sold. The program of papers 
and discussions is being rapidly 
lined up. Edgar C. Bain will deliver 
the Campbell lecture. Mr. Bain is 
the metallurgist of the United States 
Steel Corporation at its research 
laboratories in Kearney, N. J. 

It has also been announced that 
H. J. French, who is in charge of 
alloy steel and iron at the Interna-. 
tional Nickel Company.in New York 
city, has accepted the invitation to 
deliver the 1933 Campbell lecture. 

The societies which will partici- 
pate with the American Society for 
Steel Treating in the congress are 
the American Welding Saqciety; In- 
stitute of Metals and Iron and Steel 
Divisions, American Institute of 
Mining and Metallurgical Engineers; 
Iron and Steel Division, American 
Society of Mechanical Engineers; 
Production Activity Division, Society 
of Automotive Engineers; and the 
Wire Association. 

As noted before, the exposition will 
be held in the One Hundred and 
Seventy-fourth Regiment Armory, 
only ten minutes from the Hotel 
Statler, headquarters of the congress. 
Fifty thousand square feet of ex- 
hibit space, free from pillars or 
other obstructions, has been laid out 
on the floor plan. 

Preparations for the A. S. S. T. 
technical programs are advancing 
under the guidance of the publica- 
tion committee and Ray T. Bayless, 
assistant secretary of the society in 
charge of technical activities. 

It is planned to reduce materially 
the number of papers in each ses- 
sion to provide more time for valu- 
able discussion. Morning sesions will 
be held in the Statler; afternoon 
meetings will be held at the armory. 


FIRM OPENS BRANCH 


Hartford, Conn., March 15.—The/} 
Beeman-Griffin Motor Company, 
Inc., 285 Broad St., De Soto, Plym- 
outh and Hupmobile dealership, has 
opened a branch showroom at 549 
- ecticut Boulevard, East Hart- 
ford. 


ANNOUNCING 


RE-=: 


~ automatic starter 


New principle—simple construction and in- 
All these combine to 


stallation—low cost. 
make RE-START the 


automatic starting devices. RE-START offers 
the greatest convenience since 


the driver 
cranks were discarded. 


pressure of exhaust and intake manifolds— 
positive control —starting and re-starting 


under all conditions. 


mechanism — no complicated service prob- 
The low cost sells it to the new-car 


lems. 


- 


AUTOMOTIVE 


EQUIPMENT AND PARTS 


SHOW IN ATLANTA, GA., 
ATTRACTING JOBBERS 


_ 90% SUE SUBSCRIBED Atlanta, 


Ga., March 15 (UTPS) .— 
The largest automotive equipment 
and parts show in the’ southeast, 
with 137 factory representatives and 
several hundred jobbers in attend- 
ence, is being held at the Palais 
Peachtree, 

The show, which will be open 
daily from 2 to 11 p. m., is not only 
a demonstration of equipment and 
parts, but a school for mechanics 
as well, with a view to acquainting 
them with the best methods and 
materials to use in modern auto- 
mobile upkeep and repairing. Vari- 
ous machines are being operated 
as though in a rea} service station, 
and the latest methods of motor 
conditioning, body and fender main- 
tenance, brake service, wheel align- 
ing and other services are being 
demonstrated. 

Plans for the show were com- 
pleted by the board of directors of 
the Atlanta Automotive Jobbers’ As- 
sociation, including Dean Paden and 
B. F. Russell of the Kindg Hard- 
ware Company; Robert Schnore of 
the Southern Bearings and Parts 
Company; B. W. Brannon of the 
Beck & Gregg Hardware Com- 
pany; C. C. Rhodes and Carlyle 
Fraser of the Genuine Parts Com- 
pany; O. T. Moore of the American 
Gear Company; Jack Alexander of 
the Alexander-Seewald Company, 
and John Rogers of the Automotive 
Piston Company. 


MARYLAND TRUCK GROUP 
OPPOSES FEDERAL BILL 


Baltimore, Md., March 15.—The 
Motor Truck Owners’ Association of 
Maryland has adopted a resolution 
opposing the passage of the bill now 
pending in the United States Sen- 
ate which would, according to the 
truck men, place more drastic regu- 
lations upon the operation of the 
motor trucks and on motor truck 
drivers than now surround the op- 
eration of railways and railway em- 


ployees, 
Empowered to represent’ the 
Maryland association, John E. 


Raine, general manager of the as- 
sociation, left Baltimore last night 
for Detroit, where he will join other | 
truck association representatives in 
forming a national association of | 
truck owners, 


TART. 


most practical of all 
Operates on push-pull 


Free from delicate 





buyers and present owners. Special offer to 
Dealers good until March 30th. 


Write or wire for further 


information on 


RE-START 


PILoT-RAY CORPORATION 


Manufacturers of Pilot-Ray, the Self-Turning Road Light 
3912 BROADWAY PLACE, LOS ANGELES 





| to be 


DAILY NEWS, 


INDIANA SECTION S. A. E. 
NOMINATES OFFICERS 





Indianapolis, Ind., March 15.—Of- 
ficers of the Indiana section of the 
Society of Automotive Engineers for 
the season 1932-33 were nominated 
at the March meeting held at the 
Severin Hotel here. The nominat- 
ing committee made the following 
selections: Lee Oldfield, chairman; 
Prof. H. M. Jacklin, vice-chairman; 
Charles Merz, second vice-chairman; 
Harlow Hyde, secretary, and Charles 
Trask, treasurer. The last two 
named are up for re-election. The 
election will be announced at the 
May meeting, and opposition candi- 
dates are selected at the time of 
the balloting. 

Damping and absorbing vibration 
in the motor car engine was the 
chief topic of the March meeting, 
which was attended by a large dele- 
gation of local engineers and sales 
officials and salesmen interested in 
developments along this line. The 
principal paper was presented by R. 
N, Janeway of the Chrysler Corpo- 
ration engineering staff at Detroit, 

Development and study that pro- 
duced floating power as it is ap- 
Plied to automobiles was discussed 
by Mr. Janeway, who pointed out 
that the principal problem in float- 
ing power had been to reduce the 
natural and forced vibration periods 
to frequencies below those of the 
engine while idling. The cushioning 
effect of the rubber mountings which 
lie along a line passing through the 
center of gravity of the motor was 
hailed aS one of the essentials of 
floating power, but the speaker add- 
ed that much careful engineering 
calculation had accompanied the de- 
velopment of the mountings to get 
the maximum benefit from the plan. 

Work being done by the Perfect 
Circle Company of Hagerstown, Ind., 
on high-speed single cylinder engines 
was discussed by Roy W. Paton of 
the engineering staff. Working with 
Paton in this research has been Lee 
Brannon, also of the engineering 
department. The high speeds ob- 
tainable with a full vibration- 
damped motor, Paton said, has done 
much to remove the inherent rough- 
ness of the one-cylinder power plant. 

The next meeting will be held 
here April 14, it was announced by 
Chairman Jacklin, the subject to be 
announced later. 

PISTON RING SALES 

CONFERENCE UNDERWAY 





Muskegon, Mich., March 15.—Paul 
R. Beardsley, secretary and treas- 
urer of the Piston Ring Company, 
reports that the entire sales force 
of the rcompany has been called 
in to Muskegon for a week’s confer- 
ence. 

This report following the ac- 
quisition of the Accuralite Com- 
pany by the Piston Ring Company 
is significant of the changes about 
made in the merchandising 
and selling of Accurate pistons, pins 
and cylinder sleeves. 

The company reports that ef- 
forts are already under way to make 
available immediately the most com- 
plete stock and quickest service pos- 
sible for Accuralite pistons, pins and 
cylinder sleeves. 


CAR DEALER REPAIR 
SHOPS TAXED IN TENN. 


Nashville, ‘Tenn., March 15.—At- 
torney- General L. D. Smith has 
ruled that automobile dealers who 
conduct repair shops must pay priv- 
ilege taxes on both businesses, 

The opinion was rendered by the 
attorney general after H. T. Poore, 
representing various Knoxville auto- 
mobile interests, had questioned 
dealers’ liability for both levies. The 
latter contended that a repair shop 
constituted an integral part of a 
dealer’s business and that to tax 
both was double taxation. 

The attorney general held that 
a repair shop was not an integral 
part of a dealer’s business and that 
both enterprises — were liable. 

OPENS THIRD BUS LINE 

Fort Lee, N. J.. March 15.—Rich- 
ard Derfuss, Hackensack, wperator 
of the Hackensack Motor Coach 
Company, announces that the Pali- 
sade branch of his route system 
opened today. This route is the 
third line Derfuss promised to open 
in the beginning of November. The 
long delay is explained by tardi- 
ness on the part of factories hold- 





ing the orders for spare parts, 
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SPARKS from DETROIT 


Left Leg Losers Win! 


x *k * 
Indianapolis Advance Sales 
x ok Ok 

Hupp Leads the Way 
* 


Quick and Easy 
x * 


* 





* 





HIEF ENGINEER ZEDER’S adaptation of the auto- 

matic clutch as used on Chrysler, Dodge, De Soto and 
Plymouth cars has opened a new market for those units. 
Inasmuch as the Chrysler idea is controlled wholly by the 
right foot, the person who has lost the left limb or is unable 
to use that leg in the operation of a motor car can find the 
answer in any one of these Chrysler units. 

Possibilities of this new market were not realized until 
the other day, when L. J. Ouellette, at the Dodge factory, 
received a letter from A. Meyer of the J.B. French Company 
of San Francisco, representing the Dodge line, telling of a 
unique sale. 

Newspaper publicity was directly responsible for the 
deal. The Chronicle had published a picture of William R. 
Markt, a disabled war veteran who had lost his left leg but 
had become an automobile driver through the purchase of a 
Dodge with the automatic clutch feature, which permits gear 
shifting without the use of buttons or pedals. 


A GARAGE MAN ‘alias “a Peach's the next day, ask- 
ing to look at the Dodge with the automatic clutch. He said 
he had been sent by a customer, a doctor, who wanted to 
become an automobile driver but who couldn’t because of 
a left leg infirmity. Seeing the picture of Markt, he recog- 
nized the solution of his problem. Needless to say, he bought 
a Dodge. 

Now Dodge’s sales promotion department is busy try- 
ing to find how many one-legged persons there are in the 
United States. Of course, only those shy the left limb are 
possibilities, but it is believed that there are enough of these 
to make it profitable to go after the business. 


ALTHOUGH THE RECENT FORD labor riot at Dear- 
born was a most serious affair, yet it has been productive 
of a wise crack worth chuckling over. It comes to me second- 
handed, my gossiper telling me that in conversation with a 
Ford dealer in the Pittsburgh zone the riot came up for dis- 
cussion. The Ford man’s explanation was that the trouble 
Was not caused by Reds—the mob was made up of Ford 
dealers fighting to get a look at the new models. 


READING THE LATEST literary effort of Steve Han- 
nagan, publicist for the 500-mile race at Indianapolis, one 
discovers another straw that shows the wind is blowing in 
the right direction. Steve tells us that despite the depression 
the advance’sale of seats for this classic is gratifying. 

Always the race has attracted people from every state 
in the Union, and so it will be this year. But the cheerful 
note is that this time this national representation in the 
ticket sale has been secured much earlier than usual, proving 
motorists are loosening their purse strings. There are fewer 
orders for more expensive seating accomodations than usual 
but, inasmuch as Pop Myers never has had enough of this 
type of seats in the past, it is eons the final demand will 
exceed the supply. x x 

INDIANAPOLIS EXPECTS a least 100 entries for 
the classic, and this is not four-flushing, because each aspir- 
ant has to cough up two hundred bucks before his nomina- 
tion is accepted. 

As the column has said before, unquestionably the fea- 
ture of the sweepstakes this year will be the near-stock car 
class, because it will mark the return to racing of at least 
three of the prominent car manufacturers. Hupmobile 
already has come out into the open with the announcement 
that it will race as a factory entrant, and the car will be 
called a Hupmobile, not somebody’s special. I know of at 
least two other companies—and both of them are among the 
big ones—which will follow the Hupmobile example. One 
of the two, I know, is about ready to announce, a concern 
which in the past has helped make racing history. 

* 


BEFORE I WRITE “finis” on today’s column, I’ll slip 
in an interesting bit of factory information as it comes off 
Ray Sackett’s typewriter. Sackett writes that a Chrysler 
car is on the final assembly line approximately ninety-two 
minutes. The assembly line for the Chrysler eight models 
is 1,106 feet long and the cars move down the line on a con- 
veyor chain at a speed of about twelve feet a minute. 

This might leave the door open for a wise crack, but 
Sackett stops us on that by adding, “This is fast work but 
not hasty work, because of the efficient organization of 
Chrysler plants. ” 





Birmingham, Ala., Dealer| 


Sends Picture Postcard) 
To Specific Set of Pros- 
pects; Experiment Cost 


$8.50, but Sold Cer 
Overnight. 


Believing in the idea of taking 
one specific car to a specific set of 
prospects, R. G. Baker, manager of 
the used car department of Jeffer- 
son Motors, Nash distributor of Bir- 
mingham, Ala., recently tried out a 
method of advertising that brought | 
results immediately. 

As a means of experimenting re- | 
cently, he selected one car—an un- | 
usually good bargain—and had a/ 
photograph taken. Then he ordered 
from the photographer a set of fifty 
post cards made from the negative. 

The next step was to select fifty 
good prospects, which he did from 
a list of former customers of the 
concern. Then he mailed out one 
of the picture post cards in an en- | 
velope to each of the fifty names. 

“The stunt sold the car quickly, | 
and it produced the best reaction 
to a merchandising plan of anything 
we have tried in many months. The 
advantages of such a method of ad- | 
vertising are numerous,” Mr. Baker 
said. 

“However, the best thing about 
such a method, of course, is the 
fact that the photograph gives the 
prospect a clear picture of the car.) 
He knows exactly what he is trying 
to be sold and he knows immediately 
whether he is in the market for 
such a car?’ Mr. Baker continued. 

“We use this method only in cases 
of exceptional cars, although it 
might work in every case. The ex- 
pense is a little high but worth it.| 
The fifty postcards, including the 
cost of having the post cards made, | 
came to seven dollars. Then there! 
was the cost of mailing which 
amounted to a dollar and 
cents,” Mr. Baker explained. 

The next day after the cards were 
in the mail the salesmen on the | 
floor began getting inquiries about 
the car and it was sold immediately. 


200 CHRYSLER DEALERS 
HEAR J. W. FRAZER 
Newark, N. J., March 15.—Directly 
following a buffet luncheon at the 
DeCozen Motor Company, a general 
sales meeting of the entire DeCozen 
dealer organization was held at} 
which about 200 dealers, including 
their sales and service personnels, 
were present. The meeting was pre- 
sided over by Alfred DeCozen, presi- 
dent and general manager of the 
company, who introduced the fol-| 
lowing speakers representing the 
factory: J. W. Frazer, general sales | 
manager Chrysler Sales Corporation | 
and F. A. Petrie, metropolitan dis- 
trict representative. 


DALTON TELLS DEALER 
GROUP OF WESTERN TRIP 


Springfield, Mass., March 15.— 
James Dalton, industrial editor of 
Motor, addressed members of the 
Springfield Automobile Dealers’ As- 
sociation and their sales managers. 
Mr. Dalton has been on an extended 
trip throughout the United States 
and had an interesting story to tell 
about conditions in the automotive 
field in other parts. The meeting 
was held in the Kimball Hotel ball- 
room and was open to all dealers 
of this section. Invitations were sent 
to-members of the Holyoke associa- 
tion, Westfield dealers and others. 


| 
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HOLDS STAFF DINNER 

Council Bluffs, Ia., March 15.— 
Fifteen members of the staff of the 
Motor Inn Chevrolet Garage were 
given a dinner treat at the Hotel 
Tallcorn, being guests of the com- 
pany and representatives of the 
Chevrolet Company of Des Moines. 
The session was inspirational, with 
plenty of tips on the selling of 
Chevrolet service and accessories, 


STAGE FASHION SHOW 

Clarinda, Ia., March 15.—Automo- 
bile dealers tore a leaf out of the 
fashion book when more than forty- 
seven retailers staged a two-day 
fashion show. The automobile deal- 
ers staged car parades in conjunc- 
tion with the fashion -revues, and 
held their own model displays in 
sales rooms. 
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Sells Used Cars: Cars by New Direct-Mail Method 


Gil 


DAV 
\ I 


» 
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New Car Sales 
Bring Added Used Car Bargains 


Unusual new car sales have brought 
in many fine trades which we are 
going to turn over quickly. Come in 
and see just what a C, E. Fay value 
really is—we guarantee that you will 
be delightfully mae 


ANOTHER GREAT EVENT! 
1930 Chrysler 77 Sedans, $200 


Down. 
3 popular models left. 


Kearly new, with small actual mileage. 
every possible extra with spe- 
For this week only they can * 


= tires on cach car: 
cial electric horns. 


15 monthly payments. 
Your choice of 3 colors. 


Only 5 of these is 


5 perfect Bi 


be bought at rock bottom prices. Your present car 
# may be worth the whole or part of down payment. 


Come on NOW! 


"90 Chrysler 6 Readster 
"28 Chiysiy 15 Soden 
"30 Ghrysier 66 Sedan 


"0 De Sete Sedan .... 


3495 | "30 Dodge DD Sedan 
= ‘31 Hupmobile Coupe 
495 | ‘31 Studebaker Pres. 8 ede De 


Sais 
525 


Luxe 


"29 Chrysler 15 Coupe, 6 W. W. 326 | '30 Hupmobile Sodan 


"20 Chrysler 12 Sedan 
"28 Chrysler 65 Coach, 
‘3 Plymouth 2-Dr, Geach 


8 
6 Ww. w. 375! 
395 | 30 Ford Tudor 


29 Mash Spec. 6 Sedan 
"29 Oakland Sedan 


'32 Plymouth Sedan, float. power cai Ford Roadster 


"28 Marmon Sedan 
"Rl De Sote 6 Sedan 
"28 Plymouth Sedan 


35 | ‘30 —, Standard 8 Sedan,’ 
595) 6 Ww. 445 
245 | '20 Durant . W. W. Coupe 


Many Others Equally as Good 


C. E. FAY COMPANY 


Le 


LER AND PLYMOUTH OISTRIBUTERS 


750 COMMONWEALTH AVE. 


Aspinwall 4512 


Open Evenings 


THAT a large space is not always necessary to put over an advertis- 

ing message is shown by this advertisement of the C. E. Fay Company 

of Boston, Chrysler and Plymouth distributors. A well-laid-out ad 

often stands out in the welter of a page of used car announcements, as 
this one did in recent Sunday newspapers 





Manufacturer’s Direct Mail 


Campaign Aids Jobbers 
To Increase Sales 


That the automotive trade is fed) 
up on price cutting and Is getting 
back to legitimate profit-making is 


the opinion of Norman E, Heil, gen- 


eral manager of the Durwyllan 
Company, Paterson, N. J., who has 
just returned after a _ 6,000-mile 
good-will trip. 


Durwyllan has found that one 
jobber in a territory handling its 
products gives the best method of 
merchandising. In this way the 
manufacturer has a better oppor- 
tunity of solving any problem that 
might arise in that section. There is 
a continual exchange of ideas; the 
solution of a problem in one terri- 
tory may help jobbers in other sec- 


Mr. Heil reports a growing opti- | tions, and it is passed along. 


mism in the replacement trade 


which is reflected in the sales of his| rect-by-mail matter 


company. 

In addition to periodic good-will 
tours by its general manager, 
a has been plugging away 
consistently with concentrated sales 
effort and direct mail campaigns. 

Direct mail effort consists of four 
sets of letters, each illustrated with 
pen and ink sketches appropriate to 
the particular letter. These go out 
to fleet trade, new business, special 
announcements and to keep the job- 
ber’s name before the trade, The 
letters and newspaper advertising 
all tie up with the concern’s na- 
tional campaigns. Cards to be 
tacked up in garages, service sta- 
tions, etc., are also supplied. 

Mr. Heil found the trade generally 
optimistic in the various centers he 
visited. The trend toward small 
farms, he said, was tending to re- 
lieve unemployment and was put- 
ting money into circulation. 

One of the best optimistic notes 
Mr. Heil stresses is that quality has 
not been lost in the depression and, 
despite the fact that this has been 
a price market, quality has been on 
top. In this respect he found on this 
trip that the shops that featured 
quality rather than price have 
weathered the depression, while the 
cut-price shops are either closed or 
next door to going out of business. 

The “suspect buyer,” as Mr. Heil 
terms the price shopper; made the 
quality service station owner be- 
lieve he was losing that business, 
but there is now a rapid trend to- 
ward stabilization on the part of 
the individual who has goods to sell. 


While most of the Durwyllan di- 
is signed by 
J. O. Camp, sales manager, there are 
letters signed by the service man- 
ager, shipping clark and other heads 
of departments. In every instance 
the pen drawings are a direct tie-up 
with the letter text. For instance, 
the letter, “You don’t shake dice to 
decide,” is illustrated with a hand 
and a pair of dice. The letter sent 
to bakery fleet owners is illustrated 
with drawings of bakers, while the 
one that went out to the milk trade 
was pictured with a milk wagon. 
The text of this letter was, “When 
milk wagons were drawn by horses, 
the ‘Night-Mare’ supplied the 
brakes. But now the question of 
brakes gives the average fleet owner 
nightmares,” and then goes on to 
discuss Alltraffic lining. 

All letters are tied up with the 
jobber in the section in which they 
are sent out, and this holds true with 
national advertising. 

Mr. Heil found stocks low, jobbers 
ordering new goods and people buy- 
ing. 

Collections have improved materi- 
ally, Mr. Heil declares. 


BUYS PONTIAC FLEET 

Philadelphia, March 15.—A fleet 
of new Pontiac V-8 business coupes 
has been purchased from Bushong 
Motors, Inc., Pontiac distributor, 725 
North Broad St., by the du Pont 
Rayon Company, for the use of its 
sales force in the Philadelphia 
territory, covering Pennsylvania, 
southern New Jersey, Delaware, 
northern Maryland, eastern Virginia 
and West Virginia. 





Turned Into Big Showroom 





LOUISVILLE DEALERS 
USE CO-OPERATIVE 
TYPE ADVERTISING 


The Louisville, Ky., automobile 
dealers are using the co-operative 


type of advertising as an argument 
for the car owner to have his car 
repairing and servicing done by the 
dealer who sold him the car, and 
who is or should be the person most 
vitally interested in seeing that the 
car is kept in first-class condition. 

The argument is made that the 
dealer is a specialist in the kind of 
car he sells, has a trained shop or 
mechanical force to work on that 
particular make and is more in- 
terested in the car than any garage 
man or repairman; is responsible 
to the owner for such factory 
guarantees as are made and he uses 
genuine parts. 

A series of weekly advertisements 
is being used, appearing on Satur- 
days. This advertising is an effort to 
bring back to dealer shops much 
business thtat has been lost to in- 
dependents. 


MINNEAPOLIS A. T. A. 
ELECTS G. K. BELDEN 


Minneapolis, Minn. March 15 
(UTPS)—The Minneapolis Auto- 
mobile Trade Association has elect- 
ed these officers: President, 
George K. Belden, Belden-Snyder 
Company; vice-president, W. R. 
Stevens, Stephens-Buick Company; 
secretary-treasurer, Henry L, Hal- 
verson; directors, C. S, Connor, C. 
L. Holt. 


TE 
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Helen Wasilauskas. 


By LEO H. YOUNG 

Turning the heart of the retail 
shopping district into a vast out- 
door showroom, the Motor Car 
Dealers’ Association of San Jose, 
Cal., joined forces with the San 
Jose Merchants’ and the Radio 
Dealers’ Associations in presenting 
their annual spring opening and 
merchandise display. 

By arrangement with the city au- 
thorities, the main streets in the re- 
tail shopping district were closed to 
traffic all one evening. 

The new 1932 model motor cars 
were displayed along the curbs on 
both sides of South lst Street from 
San Fernando to San Carlos Street 
—a distance of two long blocks. The 
streets were festooned with colored 
lights. The shop windows on either 
hand had been especially dressed for 
this annual opening and display. 
Radios lined the edge of the walks. 
Bands played. Thousands of per- 
sons thronged the streets, window 
shopping and admiring the new 
model cars. People who had no in- 
tention of visiting a showroom be- 
came intrigued by this form of pub- 
lic exhibit and many prospects were 
secured. 

Each dealer had a salesman on 
hand to explain to those interested. 
On each car a card was prominently 
displayed giving important data to- 
gether with the delivered price. In 
this particular exhibit about one 
hundred cars, including trucks, were 
shown. 


DEALERSHIP CHARTERED 

Hartford, Conn., March 15.—In- 
corporation papers have been filed 
for B. & M. Auto Sales, Inc., with 
authorized capital of $50,000, of 
which $3,000 is paid. Incorporators 
are Jack Baces, Sarah Borden and 
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TIMING GEA 


Public 
Acceptance 


PURCHASERS of all makes of 
cars are driving more and more 
miles before trade-ins. Perform- 
ance after 40,000 and 50,000 miles 
is becoming an increasingly impor- 
tant factor in public acceptance. 

So far as the timing drive is con- 
cerned, if a gear is 
used, the car manufacturer is con- 
fident that the purchaser will be 
free from any expense for adjust- 
ment or replacement—will _ still 
have a quiet timing drive and origi- 
nal accurate timing. 

There is no compromise with 
accuracy in a good gear drive. It 
is a token of good manufacture 
throughout the car. 


nonmetallic 


830-75 


GENERAL ELECTRIC 
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Col. Ayres Sees Light 
N his current review of the business situation, Col. Leon- 


ard Ayres of Cleveland is very much more optimistic than 
he has been in a long time. He believes that certain funda- 
mentals in the situation have at last shown genuine improve- 
ment. This, he rightly holds, is the best possible sign and he 
is obviously encouraged, in spite of the fact that business 
activity is not showing any surface revival as yet. 

Col. Ayres bases his belief that business conditions are 
better in March than they were in December, January or 
February on certain developments in fundamentals which 
he lists. The operation of the Reconstruction Finance Corpo- 
ration, the enactment of the Glass-Steagall law, the voluntary 
wage reductions accepted by the railway workers, the 
decrease in bank failures and the emergence of hoarded 
money into the channels of trade. He also notes that the 
decline in commodity prices has been less rapid. In this con- 
nection it is interesting to note that as these words are writ- 
ten, Prof. Irving Fisher’s index of wholesale commodity 
prices shows a four-point gain for the week ended March 12. 
This is the first gain that the index has shown in many 
weeks. 

It is also rather interesting to note that only two 
national banks have closed their doors in the past month. 
One of the most serious aspects of the depression has been 
the dangerously large number of bank failures, which have 
tended to deepen the fear in people’s minds, This latter con- 
dition in turn has created the widespread hoarding that has 
attracted the attention of even the Federal government. 

In our own industry we are in the midst of what we have 
called “‘a pause.” This period of waiting is due to the number 
of prospective motor car buyers, particularly in the lowest 
price field, who are waiting to see the new Ford models 
before making their final decision. As soon as the Ford mod- 
els are placed on exhibit, we may look for a considerable 
flood of orders. Fortunately, this comes at the period of the 
year when buying always reaches its climax, and in April, 
May and June we have every reason to hope for a very satis- 
factory expansion of sales. 

In the meantime, we may note that Col. Ayres is once 
more genuinely optimistic and sees improvement in funda- 
mentals, despite the fact that certain factors of great impor- 
tance have not yet begun to operate toward plain and evident 
revival. 


Truck Obsolescence 


BSOLESCENCE is a factor in truck operation that has 

always been a subject for debate, Exactly how long is 

it profitable to run a truck? When do repair costs mount 

so far that it is cheaper to buy a new truck than to hold the 
old one in service? 

In the current issue of the International Trail, the house 

organ of the International Harvester Company, there is an 
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In This Corner.... 


Opinions, suggestions, complaints, criticisms, grievances or what 
have you. Open to every onc to say anything, anyhow, any time. The 
communications printed in this department represent the ideas and 
opinions of our readers. They are not necessarily ours. If you have 
something to say en any phase of automotive activity, wholesale, retail 
or abusive, let us hear from you and we will tell the world. 


Mulcting the Automotive 


Industry With Unjust Taxes 


Automotive Daily News: I feel 
compelled to write something re- 
garding the taxation problem con- 


fronting the automobile industry, 
for there is no doubt in my mind 


its position in the world? 
mobile has liberated people every- 
where. The shackles of distance 
have been broken forever, and the 
hour or day has been stretched out 





| 





interesting consideration of this factor in truck transporta-|_ 


tion costs. 

“To one truck owner who perhaps has not operated his 
vehicle more than 2,000 or 2,500 miles annually, it would not 
be obsolete for his purpose until it has given its last dying 
gasp from compressionless cylinders or fallen apart com- 
pletely, like the ‘one-hoss shay.’ And he would be perfectly 
right, because, aside from personal pride, his limited mileage 
would not justify the investment in a more modern and 
economical unit. A saving of, say, even 10 cents per mile in 
this case would amount to little more than the depreciation 
on a new truck. 

“But what about the truck that is confronted with 
25,000, 50,000 or even 75,000 miles of hard, grueling work 
annually? This mileage demands a truck of utmost economy 
in fuel, in oil, in repairs and in rubber. Here are the four 
definite factors that make up~four-fifths of the operating 
expense. The other fifth is represented by the first cost of 





that this business is being im-| py the saving of time made possible 
posed upon. Haven't we, as an in-| py the use of these silent mechan- 
dustry, properly sold ourselves tO} isms on wheels. 


those who have a voice in raising | 
money for taxation purposes? Have 
we failed to impress those in charge 
that the importance of the motor 
vehicle is fundamental, and as such 
is entitled to the same consideration 
as other essentials? Is bread to be 
taxed? Will the government soon 
exact a toll from those who use light 
and heat? Is shelter to help pay the 
burden of extravagant government? 
If the answer is in the negative, 
then it is just as illogical to impose | 
a variety of taxes on the motor car 
user. The motor cars is as equally 
important as the other essentials of 
life mentioned. Anyone who places 
the automobile anywhere else but 
in the class of essential things need- 
ed to life and progress is making a 
big mistake and is without due ap- 
preciation of the important part the 
automobile plays in the daily life of 
our people. By the same token, the | 
antagonist does not realize the part 
the motor car has played in the 
progress of the nation during the 
past twenty-five years. 

Suppose I were to tell you that 
every automobile used in the United 
States has paid for itself many 
times over. It has paid for itself, 
by the increased wealth it has pro- 
duced. 

Do you realize that it is impossible 
to compute the increased value of 
land in the United States which has 
been made accessible through the 
medium of the automobile? There 
isn’t a city, village or hamlet in the 
nation but has profited in this 
direction. The two hundred acre 
farm situated five miles from any 
city was purchased for development 
of sub-divisions. And you can mul-/|this viewpoint and think by all 
tiply the two hundred acre farm. or|means that the different publica- 
the five hundred acre farm, thou- |tions, both in the trade and other- 
sands of time. If land is the basis | wise, if they would feature copy of 
of wealth, then the motor car in-| this type in their editorials and 
creased that value. And there isn’t | wherever possible on the front page 
a mathematician in this country | would do more to correct the pub- 


and factory profit alike, and helpless 
is he, indeed, who cannot call 
motor car to his aid. 
lutely stopped. And all he can do is 
to sit by the roadside and watch a 
busy world go by. 


as ours should be at the mercy ot 
those who fail to graps the impor- 
tance of an essential of life, and 
who would put a burden upon those 
who use it. 

Not only a burden, but we are 
about to witness the spectacle of a 
government exacting a greater 
come from an industry than that 
which is enjoyed by those who have 
invested millions and millions 
providing capital to build automo- 
biles. Stop and think what 
means, and the position of the gov- 
ernment in being a party to it. 


with its taxation plans, the auto- 
mobile user and the manufacturer 
will pay, annually, about a billion 
dollars, or a thousand million dol- 
lars. What a sum of money! What 
a tribute! And do you realize that 
this is, by far,a greater sum than the 
amount belIng paid out in the form 


Automotive Daily News: 
issue of Friday morning, March 11, 
appears on the back page an article 
by Roy A. Faulkner on buying, the 
best method of defeating the de- 
pression. 





The individual, business, the home | 
al 


He is abso-| 


To think that an | 
industry as important and as vital | 


in- | 


in 


that | 


If the government goes through | 


| for the industry than they have 
The auto- | 











We cannot too strongly commend | 


of aidents yearly wy manufactur- 
ers to those who had faith and in- 
vested money in automobile manu- 
facturing enterprises. In other 
words, the government will be mak- 
ing more money out of the auto- 
mobile industry than any one else. 
Is this fair? Is this just? And what 
a position for the government to 
take, It is évident that the leaders 
of the industry have not exerted 
themselves sufficiently to impress 
those in charge that this would be 
a gross injustice. It means that we 
should engage in a campaign of 
education which should be so thor- 
ough, that when it is finished the 
lawmakers will have more respect 
{o- 
day. 

It doesn’t seem that it is enough 
to tell Washington and the various 
State Houses that we are a vital 
part of industry as a whole, That 
we use so much Steel, leather fab- 
ric, co.ton, hair, rubber, etc. No, 
that is not sufficient; as a matter 
of fact, it may be a mistake to do 
it, for that only seems to impress 
the lawmaker with our own im- 
portance and bigness. What Wash- 
ington needs to be told, what state 
governmental officials need to be 
told, is that the automobile today is 
just as important as shelter. food, 
heat and light, and to tax it un- 
justly is imposing a burden on the 
individual, a burden he cannvui af- 
ford to pay. And he shouldn't be 
asked to pay it. The industry, and 
the individual, has willingly paid 
just taxes, but to keep raising them, 
pushing them up, is bordering on 
confiscation. Let us hope that the 
powers will see the light before it is 
too late—before they cripple a great 
industry, and place an extraordi- 
nary burden on twenty-five millions 
of people at a time when they are 
burdened enough. To stop it will 
require heroic measures. But just as 
it has been possible to find men to 
build the greatest industry in Amer- 
ica, so will it be possible to find 
men who will save the indusiry and 
the national] and state governments 
from making hideous errors in tax- 
ing the motor car user. 

J. H. NEWMARK, 
New York city. 


Sensible Spending the Need 





In your | vidual who has money today is not 


only doing a public service by buy- 
ing, but is getting greater value for 
his money than he has been able 
to do for a long time past, and our 
feeling is that as a public sales tax 
goes on shortly plus the necessity 
of some slight raise in prices as 
material goes up, car prices will be 
higher before the end of 1932, .so 
now is the time to buy. 
C. A. PAINTER, JR., 


President, Painter-Dunn Company, 


who is able to approximate this rise 
in values except that it amounts 
to untold billions. 

It should not be necessary to re- 
cite, at this late date, the virtues 
of the motor car, unless it be simply 
for the purpose of refreshing the 
minds of those who forget easily, 


and do not want to know the real | 


truth of this marvelous servant of 
all mankind. And in giving the au- 
tomobile its proper place among the 
great inventions of the past genera- 
tion, I would be inclined to leave 
the motor car in first position, I 
would not begrudge the radio and 
some other things a similar place, 
but I would not allow any one to 


lic’s present attitude of mind and weeneren, = 


|start the ball rolling. 

In our daily contacts with numer- 
ous prospects we find this one fac- 
tor the biggest detriment to closing 
a sale, and if this attitude of mind 
could be corrected so that the per- 
son who makes a purchase of a new 
car, a new radio, etc., would feel 
that instead of being open to criti- 
cism, he should be praised, we feel 
that in a very short time the pres- 
ent psychology of the public, which 
is actually holding up buying in 
every line, could be changed to a 
point of view where reasonable pres- 
sure would be put on those who 


| BYARS MOTOR CO. TO 
SELL AUSTIN AND WILLYS 


Charlotte, N. C., March 15.—The 
Byars Motor Company, headed by 
E. H. Byars, Jr., has acquired the 
franchise for distribution of Austin 
and Willys-Knight automobiles in 
the Charlotte territory. The new 
concern is located at 304 North 
Tryon St. George R. Williamson is 
|sales manager. 


caamaiaebiateaty 
| COMING EVENTS 


talk me out of the idea that the 
motor car was not of equal impor- 
tance, and as great from every point 
of view, as any other invention 
given the world. 

And need I even start enumerat- | 
ing the value of the motor car and | 





We feel that the fortunate indi- 


the vehicle. Therefore, it is of far greater importance to 
know what it costs to operate a truck than to know how long 
the truck can be made to run or what the first cost is. A 
motor truck has a definitely useful life only so long as it can 
be operated economically. The moment the operation and 
maintenance cost rises above the depriciation charges and 
operating cost of a more modern and efficient unit it is 
obsolete. 

“Regardless of all other angles of motor truck opera- 
tion, the cost per mile, per unit hauled or per stop should be 
the dominating factor in the purchase of new trucks. Pur- 
chasers, through habit, are frequently dominated by price. 


In the purchase of most equipment the initial cost is perhaps | 


the total expense, or largely so. In the case of trucks, they 
do not consider that the first cost represents less than one- 
fifth of their outlay during the normal life of a truck, or, 
if they do, they fail to give it the proper perspective.” 





have money to make necessary pur- re 
chases and thereby win the praise OCTOBER 
|of their neighbors and friends. 3- 7—Buffalo, N. ¥. National Metal Ex- 
; < position, 174th Pegiment Armory. 
Will you also send us several more W. H. Eisenman, 7016 Euclid Ave., 
copies of March 11 containing this | Cleveland. director 
jarticle as we want to use them in| 3- i—Buffale, N. Y. National Metal 
° 9 Congress Sponsored by American 
our sales department? Society for Stee] Treating, with co- 


operation of American Society of 
Mechanica! Engineers, Institute of 
Metals and Iron and Stee) Divisions 
of American Institute of Mining 
and Metallurgica] Engineers, Amer- 
ican Welding Society. Wire Associa- 
tion 


BOSTON 


FOR modern travelers 
by air, rail or highway 
ere's a cordial wel- 
come and complete 
hotelservice. Wide va- 
riety of restaurants. 
Room with bath— single 
$3-$5. Double $4-$8. 


Garage service. 


HOTEL LENOX 
HOTEL BRUNSWICK 


Boylston St. on either side of Copley Sa. 


HOTEL BRADFORD 


Tremont St. near Boston Common 


L. C. PRIOR MANAGEMENT 
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BRITISH OBSERVERS - 
DOUBTFUL OF FORD'S 
EUROPEAN OUTLOOK 


(Continued from Page 1) 


British 
Originally, 


company's 
it 


supply 


was understood that 


the Dagenham production was to be | 


25 per cent. for home and 75 per 
cent. for export markets, 
double the amount actually sold in 


the boom year of 1929. 


Mr. Politzer’s conciusion is that 
even a sudden recovery in world 
conditions would not greatly im- 


prove the prospects of the Dager- 
ham organization, and he considers 
its very basis to be faulty. He sees 
evidence of the British Ford Com- 
pany’s Own doubt of the prospect in 
approaches which he says are being 
made to Ford of Canada, proposing 
that the latter should yield, at a 
price, to the British company cer- 
tain territories which could perhaps 
be more economically served from 








area. | 


but this is | 


Pianilenda. He considers that the | 
Canadian company is unlikely to} 
yield any part of its output to the 


Britich company at a time when 
every inch of territory is vital to 
a mass-producing factory. 


|/KENTUCKY PASSES BUS 
AND TRUCK TAX BILL 


Frankfort, Ky., March 15.—The 
House has passed three bills to reg- 


‘ulate and tax bus and truck lines 
using public roads in Kentucky for 
hire. 


them under supervision of the State 
Highway Commission and levy a 
mileage tax estimated to yield $750,- 
|} 000 a year. The tax on buses would 
range from one-fourth cent a mile 


}on each vehicle with a seating ca- 


pacity of not more than seven pas- 
gers to 1 cent for those having a 
capacity of from twenty-six to 
twenty-nine, and 3 cents a mile for 
buses seating thirty or more. 

A companion measure would re- 
duce the cost of license plates for 








buses. 


AUTOMOTIVE 2 DAILY NE SWws 


One of the measures would place | 








‘HANCH DISCUSSES 
FINANCING AIDS TO 


(Continued from Page 1) 
executive. The modern finance 
company able to take over this 
part of the work for the manufac- 
turer by furnishing specialized 
banking service. We find this 
needed in all cases where the plant 


is 


a 


is 


capacity exceeds the working 
| capital. , 
“The desire for this specialized 


|} service furnished by finance com- 
panies is not limited to small con- 
cerns. I know of one very large or- 
ganization which uses the services 
ot a finance company because they 
are compelled by trade conditions to 
sell on six months time. However, 
the average turnover is about forty- 
five days.” 

Mr. Hanch explained that it was 
the custom of finance companies. 
where they had satisfied themselves 
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i MANUFACTURERS 





of the soundness of the concern, 
advance 75 per cent. of the acount | 
receivable at rates varying from | 
1-30 to 1-24 of a per cent. a day 
for the time used. 


| Detroit, March 15.—Low-pressure | 
automotive tires introduced in Feb- | 
ruary by the B. F. Goddrich Com- 
pany will be known as “Flying Sil- 
vertowns,” it has been decided by 
company Officials. 
The new type tires, 
use on light-weight 
}teen pounds air 


designed for 
cars, carry 


pressure. 


DEALER INCORPORATES 
New Britain, Conn., March 
Incorporation papers have 
filed for Allen Oldsmobile, Inc., 411 
West Main St. The concern has 
been organized with Park W. Allen 


15.— 
been 





as president; William Barry, vice- 
| president and Harriet Orvis, secre- | 
tary and treasurer, Paid-in capital 
is $2,500. 


GOODRICH NAMES NEW TIRE’ 
THE FLYING SILVERTOWN | 


fif- | 





. to| WESTINGHOUSE RI REPORTS 
| ON 1931 BUSINESS 


| New York, March 15.—Report 
| Westinghouse Electric and Manu- 
facturing Company and its manu- 
facturing subsidiaries: for the year 
ended December 31, 1931, net 
}loss of $3,655,660, after de- 
preciation, foreign exchange losscs, 
and other charges. This compares 


it 


of 


shows 
taxes, 


|}with net income of $11,881,705, 
equivalent to $4.45 a share (par 
| $50) on the 2,666,315 shares of com- 


bined preferred and common stocks, 
}in 1930. Both stocks share alike 
| after per cent. been paid on 
| the common. 

Current assets as of December 31, 
1931, were $100,522,486 and current 
liabilities $7,368,011, comparing with 
$115,104,125 and $15,186.859, respec- 
tively, at the close of 1930. Cash, 
| United States government and other 
marketable securities, at market, 
| totaled $32,148,728, against $32,622,- 
' 734 in the preceding year. 


7 has 





CURRENT PRICES OF PASSENGER CAR MODELS 


AUBURN—8-cyl. 127 W. B 

8-100 Standard Models 
Syeiness Coupe.. 845/5 Phaeton Sedan.1,0¢5 
5 2-dr. Brougham 895\/Speedster 1,095 
‘ Pull Sedan 945|7 Seds . 


Cus. Type Cabrio 995! W 


(136 
1.145 
AUBURN—8-cyl. 127 W. B. 


Custom 8-100 Dual Ratio Models 
Business Coupe.1.045'5 Phaeton Sedan i. 295 


52-dr Brough. 1,095'Speedster . 295 

4 Full Sedan... .1,145'7 Sedan (136 

‘Cus Type Cabri 1.195 W. B.).. 1.345 
AUBURN—12-cyl. 133 W. B. 


12-160 Standard Models 
Business Coupe.1,345|Cus. Type Cabrio 
52-dr. Brough 1,395.5 Phaeton Sedan 
+ Full Sedan 1,4495'Speedster 


1,495 
1,495 
1,595 


AUBURN—lI?-cyl. 133 W. B 
Custom 12-160 Dual Ratio Models 


Business Coupe.1,545| Cus. Type Cabrio.1,695 


5 2-dr. Brough. .1.5955 Phaeton Sedan 1.795 
+ Full Sedan 1,645\Speedster 1,795 
AUSTIN—4-cyl. 75 W. B. 
Business Coupe. 330/Runabout 395 
4Sedan .. 395!De Luxe Coupe... .525 
Standard Coupe 395'2 Cabriolet ... 550 
BUICK—8 cyl. 114 W. B. 

Models 32-50 
2 Business Coupe.935|4 Con. Cp Rdst.1,080 
5 Sedan ..+-..99515 Spec. Sedan.. 1,080 
4 Spec. Coupe...1,040'5 Con. Phaeton 1,090 
5 Vic. Coupe... 1,060'5 Spt. Phaeton. .1,155 
BUICK—8-cy!. 118 W. B. 

Models 32-60 
2 Bus Coupe . 1,250\5Sedan ... 1,310 
4 Spec Coupe.. .1,290/5 Con Phaeton. 1,310 
4 Con. Cp. Rdst.1,310'5 Spt. Phaeton. 1,390 
BUICK—8-cy!. 126 W. B. 
Models 32-80 
5 Vic Trav Cp 1.540/5 Sedan ..... 1,570 
BUICK—8-cyl. 134 W. B. 
Models 32-90 
7 3pt. Phaeton. 1,675|5 Club Sedan 1,820 
4C’try Club Cp.1,740'5 Con Phaeton. 1,830 
5 Vic. Coupe. ..-.1,.785!7 Sedan . . 1,955 
4Con Cp. Rast. : 805!7 Limousine 2.055 
5 Sedan . 1,805! 
CADILLAC—V-8. Series 355 B. 134 W. B. 
Fisher Bodies 
2 Coupe ...2,795|2 Roadster 2,895 
§ Stan Sedan ..2,895!2 Con. Coupe .. .2,945 
CADILLAC—V-%. Series 355 B. 140 W. B. 


Fisher Bodies 
....2,995)7 Sedan . 145 
5 Stan Phaeton.2,995'5 Spt. Phaeton. .3, "245 
5Spec Sedan. .3,045|7 Imperial ......3,295 
5 Town Sedan. 3,095'5 A. W. Phaeton.3,495 
} Spec. Phaeton 3.095 


CADILLAC—V-%. Series 355 B. 140 W. B. 
Fleetwood Bodies. 


5 Coupe . 


5Sedan .. ..3,39515 Town Cabrio]. 4,095 
5 Town Coupe. .3,395|7 Town Cabriol..4,245 
7 Sedan ...3,545/7 Lim. Broughb...4,245 


7 Limousine 3,745! 


CADILLAC—V-12. Series 370 B. 134 W. B 
Fisher Bodies 

2Coupe ........3,495\2 Roadster 3,595 

5 Stan Sedan ..3,595!2 Con. Coupe ...3,645 

CADILLAC—V-12. Series 330 B. 140 W. B 
Fisher Bodies 

§ Coupe .... 3,695|7 Sedan ........ 3,845 

5 Stan Phaeton.3,695}5 Spt Phaeton .3,945 

5 Spec. Sedan .3,745|7 Imperial 3,995 


5 Town Sedan .3.795/5 A. W. Phaeton. 4.195 


5 Spec. Phateon.3,795/ 


CADILLAC—V-12. Series 330 B. 140 W. B. 


Fleetwood Bodies 

§5Sedan ... 4,09515 Town Cabriol..4,795 
5 Town Coupe .4,095'7 Town Cabriol..4,945 
THGOM cc ccces 4,245 7 Lim. Brough...4,945 
7 Limousine 4,445 

CADILLAC—V-16. Series 452 B. 143 W. B. 

Fisher Bodies 

2Coupe .......4,495)2 Roadster 4,595 
§Stan. Sedan..4,595|2 Con. Coupe ...4,645 
CADILLAC—V-16. Series 452 B. 149 W. B 


Fisher Bodies 
5 Stan Phateon.4,695'5 Spt. Phaeton. 4,945 
5 Spec. Pheaton.4,795'5 A. W. Phaeton.5,195 


CADILLAC—V-16. Series 452 B. 149 W. B. 
Fleetwood Bodies. 

5 Sedan ........5,095/5 Town Cabriol. .5,795 

5 Town Coupe..5,095;7 Town Cabriol...5,945 


7Sedan ... 5,245°7 Lim. Brough...5,945 

7 Limousine . 5,445) 

CHEVROLET—6-cyl. 109 W. B. 
Roadster .... . 475! Sp. Coupe(5 win.) 575 
Sport Roadster _495/5 Coupe 595 
Phaeton .... 510\Cabriolet ... . 615 
Coupe (3 win.).. 535'Standard Sedan.. 635 
Coach 545|Special Sedan 650 
Coupe (5 win.) 545 Lan Phaeton 650 

CHRYSLER—(-cyl. 116 W. B. 

2-4 Roadster 2-4 Con. Coupe, 
(R.S.) 5 wire or R.S., 5 wire or 
wood wheels.. 885| wood wheéls ..935 

2-4 Coupe (R.S.) 5 Con. Sedan, 6 
5 wire or wood wire or wood 
TINGED kcicons 885, wheels ...... 1,125 


5 Sedan, 5 wire or 
Wood wheels. , 895) 


I nen eee in manneadihtnnenensnttnnaiiciameanieaatinameatinainaeciananamnpnminnceiiil 


CHRYSLER—8-cyl. 2 W. B. 
2-4 Coupe, (R_ §S.) 2-4 Con. Coupe, 
5 wire or wood (R.S.)}, 5 wire or 
wheels 1,435 wood wheels. .1,495 
5 Coupe. 5 wire or ‘5Con Sedan. 6 
wood wheels .1,475! wire or wood 
5 Sedan, 5 wire or wheels 1,695 
wood wheels .1,475 
CHRYSLER IMPERIAL—8-cyl. 135 W. B. 
2-4 Coupe, (R. S.! 5 Con, Sedan 6 
5 wire or wood wire or wood 
wheels 1,925' wheels 2,195 
5 Sedan, 5 wire or 
wood wheels.1,945 
CHRYSLER IMPERIAL—s-cy!l. 146 W. B 


Custom Models 


5Cl Cpid. Sedan 7Sedan Limousine, 
6 wire or wood 6 wire or wood 
wheels 2,895 wheels . -» 3,295 
7 Sedan, 6 wire or |5 Phaeton, 6 


wood wheels.2,995, wire or wood 


2-4 Con. Coupe, wheels .3,395 
Roadster, 6 5 Con. Sedan, 6 
wire or wood wire or wood 
wheels . 3,295! wheels 3,595 

CORD—8-cyl. 137! W. B. 

Sedan 2,395 Cabriolet ; 2,495 
Brougham .2,395!Phaeton Sedan. .2,595 
DE SOTO—6 cyl. 113 W. B. 
Standard Models 
2 Buss. Roadster €75\4 Coupe (R. S.).735 
2 Buss. Coupe .:695'5 Sevan 109000 
5 Brougham . 695|/5 Phaeton ee 
DE SOTO—6 cyl. 113 W. B. 

Custom Models 
4 Roadster . .775|2-4 Con. Coupe ..845 
5 Sedan .,...... 875'5 Con. Sedan - 975 
DE VAUX—6-cyl. 114 W. B. 

POD os akkece 795'Custom Coupe 

Stan. Coupe | (R. 8S.) 895 
(R. &.)..... 5'Custom Sedan... .895 

Stan. Sedan....,. 845 Con. Cust. Coupe.945 

DODGE—6-Cyl. 11414 W. B. 
D. L. Models 

2 Business Coupe {5 Sedan (5 Dem. 
(5 wire wheels, { wood wheels, 

a Mh atchenes Tee. Ee RD ar eanecs 845 

2 Business Coupe 5 Sedan (5 wire 
(5 wood wheels, { wheels, R. M.) 845 
i ae occeeane 795|5 Sedan (5 wire 

2 Business Cou wheels, 1 F. 

(5 wire whee . Ww.) ... 859.50 
1 FP. W.) . 809.50) 2-4 Coupe* (R.S.) 

2 Business Coupe (6 wood wheels, 

(6 wire wheels, * | eee 865 
A Serer 825| 2-4 Coupe (R.S.) 

2-4 Coupe (R.S.) (6 wire wheels, 

(5 wire wheels, SW Websseses 865 
3 4 ee . 83555 Sedan (6 Dem. 
2-4 Coupe (R.S.) | wood wheels, 
(5 wood wheels, is Mee ices 875 
ee . 8355 Sedan (6 wire 
| wheels, 2 F. 
Ww.) 875 
2-4 Con. Coupe 895 
DODGE—8-Cyl. 122 W. B. 
D. K. Models 
2-4 Coupe (R.S.) {2-4 Coupe (R.S.) 
5 wood wheels, | (6 wire wheels, 
wae? acadcie eae, ee Wel xscae 1,150 
2-4 Coupe (R.S.) 2-4 Coupe (R.S.) 
(5 wire wheels, | ‘6 wood wheels, 
ae veacns 1,115) 2 PF. W.) 1,150 

5 Sedan (5 Dem. 5 Sedan (6 Dem. 
wood wheels, wood wheels, 
is, MRPs oeaae 1,145 2 PF. W.) ....1,180 

5 Sedan (5 wire {5 Sedan (6 wire 
wheels, R.M.).1,145) wheels, 2 F. 

5 Coupe (5 wire DS. _* 1,180 
wheels, R.M.).1,145!/ 2-4 oat Coupe. .1,185 

ESSEX—6-cyl. 113 W. B. 

Business Compe... -695/4 Coupe .........745 

CROGD occ sees .105|Standard Sedan 775 

Town Sedan 745|Special Coupe 795 

Special Sedan 845 
FORD—Model A. 4-cyl. 10316 W. B. 
2 Roadster . 430/15 De L. Phaeton 580 


5 Phaeton 435/5 Standard Sedan 


2De L Roadster.475|| (3 windows).... 590 


3 Tudor Sedan 490!4 Cabriolet .. 595 
2Coupe ..... 490/5 ¢-dr. De Luxe 

4 Sport Coupe 500' Sedan (2 win) 630 
4De L. Coupe 525'5 Town Sedan.... .630 
5 De L. Tudor 525'5 Con. Sedan 640 


4 Victoria 580 


FRANKLIN—6-cyl. 132 W 
Supercharger Airman 


Coupe 2,250'Victoria Brougm.2,350 
5 Sedan 2, 250! Speedster oe oe 0,400 
Con. Coupe 295'7 Sedan 2,450 
Club Sedan 3300 Limousine 2,600 


FRANKLIN—12-cyl. 


144 W. B. 
5 Sedan ° 


3,200! 7 Sedan : 
3-5 Coupe . —!7 Limousine 
4 Vic. Brougham —/4 Speedster 
3-5 Con. Coupe . a 


GRAHAM—6-cyl. 113 W. B. 
Town Sedan pa. i sudekecaso™ 


GRAHAM—8-cyl. 123 W. B. 
Blue Streak—Standard. 
-+++-1,095)4 Coupe (R. S.).1,145 
ooveeses 1,145) 


GRAHAM—8-cyi. 123 W. B. 
Blue Streak—De Luxe. 
oeeeeeeh, 1370/4 Coupe (R. S.). 128 
eccceced, 2220/4 Con. Coupe....1,2 


95 


2 Coupe 
5 Sedan 


2 Coupe 
5 Sedan 


HUDSON—#8-cylL 119 W. B. 
Standard Series 
Business Coupe. 995|Town Sedan 1.950 
Coach 1,025|Stan. Sedan 1,095 
4 Coupe ..... 1,045: Special Coupe 1,115 
HUDSON—8-cyl. 126 W. B. 


Sterling Series 


Sur Sedan .1,275' Special Sedan 1,295 
HUDSON—8-cyl. 132 W. B. 
Major Series 
Touring Sedan .1,445;Club Sedan 1,495 
Broughum 1,495'7 Sedan 1,595 
HUPMOBILE—216. 6-cyl 116 W. B. + 
4 Roadster ...395!4 Coupe (RS) 995 
4Con Cabriolet. .895' 5 Sedan 995 
Com. Coupe 995\5 Phaeton 1,050 
HUPMOBILE—222.. &-cyl.. 122 W. B. 

2 Coupe (RS)... .1,295)5 Victoria 1,360 
5 Sedan 1,295'5 Cab. Roadster.1,395 
HUPMOBILE—226. 8&-cyl. 126 W. B. 

2 Coupe (RS)...1,595|5 Victoria . 1,660 
5 Sedan 1,595! 2 Cabriolet Road.1,695 
LA SALLE—V-8%. Series 345 B. 130 W. B 
Fisher Bodies 
2 Coupe 2,395!2 Con. Coupe 2,545 
5 Sedan 2.495'5 Town Coupe .2,545 
LA SALLE—V-8. Series 345 B. 136 W. B 
Fisher Bodies 
5 Town Sedan. .2,645'7 Imperial 2,795 

TREE  cccvcs 2,645 
LINCOLN—8-cyl. 136 W. B. 
Standard Models 
2 Roadster 2,900} 2 Coupe .. 3,200 
4 Phaeton .....3,000\5 Victoria . 3,200 
Town Sedan (7 Sedan . 3,300 
(2 win.)......3,100/7 Limousine 3,350 
5 Sedan . 3,200 
LINCOLN—12-cyl. 145 W. B. 
Standard Models 
4Spt Phaeton .4,300/4 Spt. Phae. (Ton- 
7Spt. Touring. .4,300| neau cowl) 4,500 
5 Coupe ...... 4,400|5 Sedan . 4,600 
4 Town Sedan '7Sedan .. 4,700 
(2 or 3 win.) .4,500' 7 Limousine 4,900 
LINCOLN—12-cyl. 145 W. B. 
Custom Models 
2Con. Road. (R.S.) \5 Con Sedan 
Le Baron . 4,600 (Dietrich) 6,400 
2 Coupe }5 Spt. Berline, 
(Dietrich) §,000| Dietrich .-- 6,500 
2Coupe (R.S.) }2 Spt. Roadster, 
Dietrich . 5,150 Murphy ......6,800 
2 Coupe, ) Town Brougham, 
Judkins. .. 5,100' Willoughby 7,100 
2Coupe (R.S.) '7 Brougham 
Judkins .. 5,350| Brunn .. 7,000 
5 Berline, }5 Cabriolet (N.C 
Judkins 5.700} or 8S. C.) 
7 Limousine, {5 Cabriolet (N. C 
Willoughby ..5,900| Brunn 7,200 
5 Con. Victoria, {5 Town Cabriolet 
Waterhouse .5,900/ (Le Baron) 7,400 
MARMON—8-125. 125 W. B. 
Standard Models 
5Sedan (5 wire 12 Con. Coupe (5 
wheels) 1.395) wire wheels). .1,445 
2 Coupe (R.S. ) 6 
wire wheels). .1, 3051 
MARMON—8-125. 125 W. B. 
De Luxe Models 
5 Sedan (6 wire {2Con. Coupe (6 
wheels) ...... 1,545 wire wheels). .1,595 
2 Coupe (R.S.) (6 | 
wire wheels). .1,545' 
MARMON—16-Cyl. 145 W. B. 
5 Sedan ........5,700\/2 Con. Coupe 5,850 
2 Coupe (R. S.).5,700/7 Sedan ..... 5,900 
5 2-dr. Coupe...5,800/5 Con Sedan 5,950 
5 Cl. Cpl. Sedan.5,800 7 Limousine . .6,100 
NASH BIG SIX—I116 W. B. 
Z COUPE .cccccese 7717|5 Sedan 4-dr......840 
OOS incncecce 825|4 Con. Roadster. 
5 Town Sedan 5 Con. Sedan 
See iscuesed 825 2-door 935 
NASH STANDARD EIGHT—121 W. B. 
5 Oe ooo 6ickes 965! 5 Sedan 4-dr. 1,015 
5 Town Sedan ° 4 Con. Roadster 
4-door .. .975'5 Con. Sedan 
[> | eee 1,015, 2-door 1,095 
NASH SPECIAL TWIN IGNITION EIGHT 
128 W. B. 
2 Coupe .1,270'5 Sedan 4-dr -1,320 
4 Coupe 1,320|5 Victoria 1,395 
4Con. Roadster 5 Con. Sedan 
4-door ae 
NASH ADVANCED TWIN IGNITION “8’ 
133 W. B. 
5 Sedan 4-dr .1,595| 5 Victoria 1,785 
4 Coupe .1,695'5 Con. Sedan 
4Con Roadster 4-door 
NASH AMBASSADOR TWIN IGNITION “8” 
142 W. B. 
5 Sedan 4-dr....1,855|7 Sedan .1,955 
5 Brougham 7 Limousine . -2,055 
4-door. -1,855 
OLDSMOBILE—6-cyl. 11642 W. B 
F-32 Models 
2dr. Sedan 875\4 dr. Sedan 955 
Bus coupe ......875)Con. Roadster ...955 
Sport Coupe . .925|Patrician Sedan . .990 


(Recent price changes in bold face) 




















OLDSMOBILE—8-cyl. 11642 W. B. REO ROYALE—s-cyl. 133 W. B. 
L-32 Models. Sedan Victoria. 1,985: Coupe 1.985 
2dr. Sedan 975|4 Dr. Sedan 1,055 y q aM oe es ww 
Bus. coupe .975| Con. Roadster . .1,055 one a Rig jae - 2 445 
Sport Coupe .1,025! Patrician Sedan.1,090 Coupe 9" 445 ae 
PACE ARD 6. ome 130 W. B. ROCKNE—6-65. -cvl. 110 W. B. 
5 Sedan ° Standard Models 
PAC sia ae 137 W. B. 2 Coupe ..585 5 Sedan 635 
7 Touring 2,500) 5 C lub Sedan 2,775 Coacn 595|Conv. Roadster ..675 
2 or 4 Coupe 2,595'7 Sedan ..2,835 4 Coupe 620: Conv. Sedan 695 
5 Phaeton 2.6505 Spt. Phaeton.. 2,950 *‘KNE—6-€5. 6-cyl. YB. 
2-4 Coupe Road- 7Sedan Lim . 2,985 ROCKNI De ae a Ww. B 
ster ‘ 2,650'5 Con. Victoria. 3,195 9 Coupe 630'5 Sedan 680 
5 Sedan 2.685 '5 5 Con. Sedan 3 Coach 640 Conv. Roadster ..720 
5 Coupe 2.745 4 Coupe 665|Conv Sedan 740 
PACKARD—S-Cyl. 142 W. 6. ROCKNE—6-75. 6-cyl, 114 W. B. 
De Luxe Eight Standard Models. 
2-4 Coupe 3,150,5 Club Sedan 2 Coupe 685| Conv. Roadster 775 
5Sedan .. $,245|7 Touring 4 Coupe 720 Conv. Sedan 795 
2-4 Coupe Road- = j2 Spt Phaeton +" 5 Sedan 135 
ster ° 3,250 5 Con ictoria 8 a . 
5 Phaeton .... 0/5 Con. Sedan ROC es a a W. B. 
5 Coupe (R. 8.) .3,350 hs 2 Coupe 730|Conv. Roadster ..820 
PACKARD—8-Cyl. 147 W. B. 4 Coupe 765|Conv. Sedan 840 
De Luxe Eight eae 5 Sedan 780 
+ Soden .. SAesI' Seaen Lim ——e STUDEBAKER—6-cyl. 117 W. B. 
PACKARD—8-Cyl. 128 W. B. 2 Coupe 8490/4 Regal Coupe 995 
Light Eight 4 Coupe 890 5 Rega! St. Regis 
5 Sedan . 1,750 2-4 Coupe Road- 5 St. Regis Brougham 1.020 
5 Coupe Sedan .1,795' ster ... .-.1,795 ~ Brougham 915.5 Regal Sedan.. .1.020 
2-4 Coupe (R.S.).1.795 5 Sedan 9154 Regal Con 
SES Teen, Six—12-Cyl. 142 W. B. 4Con. Roadster..915 Roadster 1,020 
2-4 Coupe ......3, 3,.650\7 Touring .. 3,895 2 Regal Coupe... .945'5 Regal Con 
5 Sedan 3.74515 Club Sedan....3,895 5Con Sedan.....985| Sedan ....... 090 
2-4 Coupe wea 5 Spt. Phaeton. 4,090 STUDEBAKER—38-cyl. 117 W. B 
ster . .+-».3,75015 Con. Victoria. .4,325 Dictator Models 
5 Phaeton 3,790'5 Con. Sedan. 4.395 2 Coupe .980\4 Regal Coupe.. .1,135 
5 Coupe . 3,850! 4 Coupe 1,030/5 Regal St. Regis 
PACKARD—Twin Six—12-Cyl. 147 W. B. 5St. Regis Brougham . 1,155 
7 Sedan 3,995|7 Sedan Lim. 4,195 ‘ ante ed a meen — 1,155 
> . on 5 Sedan .... " ega on. 
PEERLESS—S-cy!, 125 W. B. 4Con. Roadstr.1050| Roadster ...,.1.155 
5 Sedan .*.....2,320 Dlub Sedan 2.370 Hm ge = gg: uk ~~ peg 
2°320! iole 4 , .125' Sedan ....... 23 
o OE. «.>+. Seen STUDEBAKER—4-cyl. 125 W. B. 
OE ae a W. B. Commander Models 
e Luxe Custom 4 Coupe 1,350|5 Regal Sedan.. .1,550 
5 Sedan . + +2,985|7 Sedan 3,135 4 Con. Roadstr.1.445/4 Regal Con. 
5 Club Sedan . .3,035!7 Limousine 3.335 5 Sedan 1445; Roadster 1.550 
PIERCE ARROW—Model 52. 142 W. B. 5St. Regis 5 Con. Sedan 1,560 
5 Sedan .......3,995|5 Club Berline. .4,300 Brougham .1,445'5 Regal Con 
5 Club Sedan ..4,100 pees Coure: 1,455' Sedan 1,665 
PIERCE ARROW—Model 52. 147 W. B. egal St. Regis 
7 Sedan ....... 4,285|7 En. Dr. Brougham 1,550 
Limousine 4,500 CSUR Ror, i W. B. 
aia . ne ev resident Models 
PIERCE ARROW—Model 53: 137 W. B. 4 Coupe 1.690/4 State Con. 
5 Club Con Coupe Road- 5St Regis Roadster 1,855 
Brougham 2a ster (RS)...3,650 * ne ~ gay 8 , 
Brougham 1,750\5 Con. Sedan... .1,880 
§ BeGaR .ccceveds 3.48515 Tourer .......3,750 5 Sedan 1'750/7 Sedan 1'890 
4 Coupe (R.S.}.3,485/5 Club Berline .3,850 4 Con Roadstr.1.750/5 State Con. 
5 Club Sedan 3,650'5 Con. Sedan ..3,950 4State Cou e 1°795 Sed: : 1.985 
5 Spt. Phaeton. .4,050 De...2,580| BOGAN ....+. ' 
P 5 State St. Regis 7 Limousine 1,990 
PIERCE ARROW—Model 53. 142 W. B. Brougham .1,855!7 State Sedan.. 1,995 
7 Sedan .......3,750|7 En. Dr. 5 State Sedan...1,855'7 State Limous. .2.095 
7 Tourer 3,900 Limousine 3,950 STUTZ—6-cy!. 127%% W. B. 
LAA Series 
PIERCE ARROW—Model 54. 137 W. B. 5 Sedan . 1,620,2 Coupe ‘<> 1.620 
5 Club Con. Coupe wae 5 Coupe ...... 1.620'Club Sedan . 1,620 
Brougham .2,495 ster (R.S.). .2,8§ sTUTZ—8-cyl. 3444 : ; 
5 Sedan .......2,685\5 Tourer .......2,950 Sere ae “. 8 
Coupe (R. S.)..2,685'5 Club Berline. .3,050 5 Coupe 2.69512 Coupe , 2,995 
5 Club Sedan. .2,850'5 Con. Sedan » 3,150 5 Sedan 2.995\Club Sedan . 3.095 
S$ Spt. Phaston. 3,380 STUTZ—8-cyl. 13442 W. B. 
PIERCE ARROW—Model 54. 142 W. B. SV-16 Custom 
7 Sedan ....... 2,950|7 En, Dr. Cabriolet Coupe.3,345|4 Speedster 
TY SOMTOr ccrecos 3,100 Limousine 3,150 2 Speedster .. 3,495 (Tonneau iz 
PIERCE ARROW—Model 51. 147 W. B. ‘Torpedo Speed- Cowl) 3.795 
Con. Victoria Town Brougham ster . -3,595 
(Le Baron 5,200 (Small Quarter STUTZ—8-cy}. 145 W. B. 
Coupe ‘(Metal Back) windows) SV-16 Custom. 
(Le Baron)..5,300| (Brunn) ‘ 6,700 7 Sedan .. 3,895;7 Limousine . 3,995 
Coupe (Leather Town Brougham 7 Speedster . .3.895|Cab Coupe ‘ 3,995 
Back ‘(Le (Large Quarter 5 Sedan 3,.895'5 Con Sedan 4,395 
Baron) 5,600| windows) STUTZ—8-cy!. 13442 W. B. 
Con. Sedan iLe (Brunn) 6,700 DV-32 
Baron .......5,700 Town Cabriolet 5 Ccupe ...3,695.2 Speedster 4,496 
Club Sedan ‘Le (Col. Rear 5 Sedan -. -3,995'Bearcat ........ 4,595 
Baron) ......5,700' Quarter) ..7,200 2 Coupe .......3,995'4 Speedster (Ton- 
Con. Sedan (Le Town Car (Station- Club Sedan ...4,095' meau Cowl) 4,795 
Baron) 6,100 ary Rear ou a Cab. Coupe . 4.345 
En Dr. Limousine ter) cadet sane a R ) 
(Le Baron) 6,200 En. Dr. Limousine STUTZ—S ar W. 8. 
(Lim. Front Com- 5 sedan . 4,895'7 Limousine ... .4,995 
parsment) 7299 7 Speedster 4,895'Cab. Coupe 4,995 
PLYMOUTH—4 yy A men’ 5 Sedan cre Se: eee. >> See 
UY) —4-cyl. 7 ° ITZ—8-cy j -32. 
2 Bus Roadster 5352 Coupe (RS) 610 Ss SEUSS S-ert. DV-s 116 W. + ans 
2 Bus Coupe 565\4-dr. Sedan oe =P poareme BP 
5 2-dr. Sedan ...575\4 Con. Coupe _.645 WILLYS-OV ERLAND—6 cyl. ‘113 WwW. B. 
ads 2S) 59! ‘ é .690 pms ge 
$ Soaeue _ oo. — 2 Roadster 415.4De L. Roadster 505 
—, - 2 Coupe ccccce ID BOGE wee ccces 610 
PLYMOL TH—4-cyl. "170 O. A. 5 Coach .........530|5 Sp. Sedan . 630 
Thrift Models ne 4 Coupe (R.S.)..560'5 Cust. Victoria. .645 
5 2-dr. Sedan....495\5 4-dr. Sedan 575 5 Cust. Sedan ...665 
PONTIAC—6 cyl. 114 W. B. , ’S-OVERLAND—8 cyl. 121 W. B. 
2Stan. Coupe ..685'4Dr. Sedan . 765 WHLTS-OF SEEAl® ona. 
2Dr. Sedan .....695 2 Con. Coupe --785 9 Roadster ...... 730/Spl. Sedan .......855 
4 Coupe (R.S.),..755|Custom Sedan ...825 9 Coupe "7804 De L. Roadster.1010 
PONTIAC—V-8. 117 W. B. 4 Coupe . $10'5 Custom Sedan. .1030 
2Stan. Coupe 845;Con. Coupe . 945 5Sedan . . .830|Cust. Victoria...1030 
2 Dr. Sedan .845|4 Dr. Sedan ..... 945 WILLYS KNIGHT—6 eyl, 113 W. B. 
4Coupe (R.S.)...925: Custom Sedan ..1,025 Model 95 -— 
REO—6-21. G-eyl. 121 W. B. SEIN oo ss. 00 eREEIE AERO 800 00.0000 cas 
5 Sedan ..... 995| oach ........ 74515 Sedan .......... 
‘ WILLYS KNIGHT—6 cyl 121 W. B. 
REO—8- 2, 8-cyl. 121 W. B. Model 66 D. 
5 Sedan +++ 2,195) 4 Vic. Custom {5 Cust. Sedan, . .1,295 
REO—8- 25. 8-cyl. 125 W. B. Coupe ..... 
Coupe ..... oo» -1,565)Sedan ......++. 1,565 *Over-all length _ chassis insteca 1 
Victoria - + 1,565 whee] base 
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PRODUCTION LULL = 
IN YOUN YOUNGSTOWN 


(Continued from Page 1) 


certainty. This week automodile 
Steel buying of sheets and strip for 
dy and fender stock is somewhat 
_ so that mills rolling this type 
Of fabricated steel are unlikely to 
faverage more than 18 to 20 per cent. 
for the full week. Operations in the 
latter half of the week probably will 
exceed activity in. the first half. 
Minor decreases in steel plant 
operations here this week apparently 
are most noticeable among com- 
panies shipping a high proportion 
of their products to the Detroit 
district, hence a slowing up in steel 
buying from Detroit sources was in- 
dicated. Ford, particularly, has 
taken no more than the routine 
amount of steel in recent weeks. 
Buying from the latter company was 
most active in January, but has 
shown no improvement recently. 
Republic Steel Corporation, largest 
producer of automobile steel in Ohio, 
reports operations of 22 per cent 
for its Youngstown plants, against 
25 per cent. last week. Schedules for 
its sheet mills at Niles, O., and War- 
ren, O., and its Warren strip mills 
were highly uncertain. Some oper- 
ation of the plants was probable. 
but the degree to which these mills 
would be operated could not be esti- 
mated at the beginning of the week. 
The decline in bookings of auto- 
mobile steel orders promised, as the 
week started, to extend to activity 
in plants of Sharon Steel Hoop 
Company. Two of six open-hearth 
furnaces were tentatively scheduled 
to operate at the beginning of the 
current week, although valley trade 
authorities found a maintenance of 
the recent rate possible as a conse- 
quence of week-end bookings. 
company is highly dependent on its 
automotive customers for business. 


SHOW ATTENDANCE OFF, 
SALES EVEN WITH 1931 
IN NORTH HUDSON AREA 


North Bergen, N. J., March 15.— 
William Hufnagel, chairman, and 
Frank Galland, manager, today re- 
ported that the seventeenth annual 
North Hudson show, which closed 
Saturday night was on a par with 
last year’s show in sales, despite the 
fact that attendance was about 10 
per cent. off. 

The “spring show” of the North 
Hudson Automobile Trade Associa- 
tion was staged a week earlier than 
in past years and this year ran into 
the coldest spell of the season, 
which tended to keep many away. 

The best night of the show was 
*fosing night, when nearly 5,000 
persons came to the Casino in Co- 
lumbia Park to view the 200 cars on 
display. 

William Hufnagel presented a sil- 
ver loving cup to Herman Goelz for 
selling the most Chevrolets. Prizes 
were also awarded to Otto Plaetner 
of the Pontiac exhibit, to M. Platt 
of the Studebaker exhibit, to George 
Getts of the Buick exhibit, and to 
M. Munz at the De Soto display for 
sales records in their respective 
lines. 


MOTOR CARRIER TAX 
PERMANENTLY ENJOINED 


Florence, S. C.—March 15.—A 
temporary injunction restraining 
the South Carolina railroad com- 
mission from collecting the taxes 
levied on motor carriers from the 
John P. Nutt Company and Inter- 
state Motor Lines under the Act 
of 1931 was made permanent by 
Judge Ernest F. Cochran in an 
-order filed in the United States 
District Court here. 

The railroad commission revoked 
the license of five carriers, includ- 
ing the Nutt lines, four operating 
from Charleston and one from 
Aiken last December 4 for failure to 
comply with the tax. 


DEALERSHIP ELECTS 


Fairfield, Conn., March 15.—The 
Cormish Chevrolet Motor Company, 
Inc., 15 Unquowa Road, has been 
organized with Louis H. Cormish as 
president and treasurer; Marion E. 
Cormish, vice-president, and Helen 
L. Gulis, secretary. Paid-in cash 
capital is $10,000. 
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Auburn 8-100 — —|-— — | Cha USL | —|-— —-|—-— —|- —|-—~|- — | Day *Del 
Auburn 12-160 —_ —|— — | Cha USL | — —_—|— —_-|- Cor | Cor —|—- |— — | Day *Hou 
Austin | NE — | K-S BS |! Cha USL | — —|— -— =} Duc —]|— — | | Cen Cen | — Own 
Buick 32-50 AC — AC — | AC DR |} AC No | — Duc Gui | Gui §Lof|— | — — | K-H *Del 
Buick 32-60 AC — | AC — | AC DR | AC No | — Duc Guij;| Gui 8Lof{|— | — — | K-H *Del 
Buick 32-80 }ac —|]Aac — | AC DR | AC —|— a Duc Gui} Gui $Lof;— | — — | K-H *Del 
Buick 32-90 | AC — | AC _ AC DR | AC —|— — | Duc Gui | Gui $Lof ,, | — | K-H *Del 
Cadillac 370 B — —|— — | AC R —_—|— —_—|—- Gui | Gui LOF |— — | K-H ™ 
Cadillac 452 B — —_|— — | AC —- —_|— —-|- Gui | Gui LOF;— | — — | K-H © 
Cadillac 355B |— —|— — | Ac DR | — —|- —{|— Hal | Gui LoF/— |-— -—I- . 
Chevrolet | AC — | AC DR | AC * | AC — | Tern — | Duc Gui | Gui $Lof{|* |fOwn Own | Own De 
Chrysler 6 |— No | Yes —|— — | Yes Yes | No No | — = [-— thup | >. [= = 35> i 
Chrysler 8 _ — | Yes —|— Wil | Yes Yes | No No | — —|— sDup{/* |-— -|— - 
Chrysler Imp.8 |— Yes | — —|- Wil ‘ Yes Yes | No No | — —|— sDup|* |— -—|- - 
Chrysler Im.8Cus.|— Yes | — —|— Wil | Yes Yes | No No | — —'!— sDuni* |— —- |= = 
Cord Front Drive | Ste No | Mot-M DR | Cha USL | Ster Cas | GR No | Mur Ind | Ind —|No | ASP ASP | Day Hou 
De Soto Six | NE  No|Mot-M DR | AC Wil | Yes No | Yes Yes | Duc Cor | Hal §$Dup|{ No | Yes Yes | — Del 
De Vaux 6-80 | Ste No | Mot-M Yale | Cha Pre | Mot-M No | No No | Duc JB | JB — |No | Gen Gen} Motow Hou 
Dodge Six | NE — | AC DR ; AC Wil | AC —j|VS VS | Ditz Cor | Cor §i|— Yes Yes | Budd Del 
Dodge Eight | NE — | AC AC Wil | AC —|vs VS | Ditz Cor | Cor §|— Yes Yes | Budd Del 
Essex Gr. Su. 6 | Ste — | Mot-M_ Ele | AC Ex K-S —|— —|-— JB | JB Dup | — | _— — MotoW *Mon 
Ford A | Var = | Own Ele | Cha Own | — —|— —!— Own | — §$ | — | Own Own ! Own Hou 
Franklin Airman | NE Borg | Yes — | Cha Nat | No Yes | Yes Yes | * —|{— LOF|No| Yes Yes | No — 
Franklin V 12 | NE Borg | Yes — | Cha Wil | No Yes | Yes No | ** Yes | Yes Yes | No | Yes Yes | No “Yes 
Graham 6 NE —|K-s Her | Cha Wil | K-S No ; Yes No|*  Hal| Cor LOF | No | ASP ASP {| MotoW Del 
Graham BL. Str. | Ste — | K-S Her | Cha Wil | K-S No | Yes No | * Cor | No §Lof | No |tASP tASP | MotoW ‘Del 
Hudson Gr. 8 | Ste — |Mot-M_ Ele | AC Ex | K-S —|— —|— Hal | Hal Dup|— | — —| MotoW *Gab 
Hupmobile 216 | Ste No|Mot-M Ele | — Wil | Mot-M o|— — | Var Hal | Hal §$Dup| No | — —|-— *Gab 
Hupmobile 222 | Ste No | Ste Ele | — Wil | Ste o|— —| Var Hal | Hal §SDup| No | — —j=- *Gab 
Hupmobile 226 | Ste No | Ste Ele | — Wil | Ste Cas | — —| Var Hal | Hal SDup | No | — =f *Gab 
La Salle 345 B | — —|- —|AC DRI — —|- —|— Hal | Hal LOF/|— | — — | K-H . 
Lincoln V 8 NE Thom | K-S Her | Cha Ex | Mot-M_ Cas | Cuno Yes | * Hal | Own $|— Bif Bif | Own Hou 
Lincoln 12 NE Wal | K-s Her | Cha Ex | Mot-M Cas | VS vs |— Hal | Hal $ | No Gen Gen | — Hou 
Marmon 8-125 | Jag | AC DR | Cha Nat | AC — | GR — | Cor | — —j|— | Eat Eat | Day *Gab 
Marmon 16 | Jag | Mot-M_ DR | Cha Ex | Mot-M Cas | VS VS | Hal | — —{|— | Eat Eat | Moto-W *Hou 
Nash Big 6 | Ste No | K-S Her | AC USL | K-S No| * --|* Cor | Cor Lof|— | Bad Bad | Motow “Del 
Nash Stand. 8 | Ste No /|K-S Her | AC USL | K-S No; * —|* Cor | Cor Lof|— Bad Bad | Motow “Del 
Nash Special 8 | Ste No | K-S Her | AC USL | K-S No| * —'* Cor | Cor Lof|— | Eat Eat | Motow ‘Del 
Nash Adv. 8 | Ste Borg | K-s DR | AC Ex | K-S Cas| * —'* Cor | Cor Lof|— | Eat Eat | Motow *Del 
Nash Ambas. 8 | Ste oBrg | K-S DR | AC Ex | K- K-S Cas| * — * Cor | Cor- Lof | — | Eat Eat | Leen 
Oldsmobile F 32 | AC No | AC BS |AC  } }#DR/}| AC Yes | Tern No | Due Gui} Gui &Lof | — Own Own | K-H *Lov 
Oldsmobile L 32 | AC No | AC BS | AC DR AC Yes | Tern No | Duc Gui | Gui §Lof '— {| Own Own K-H *Lov 
Packard Stan.8 | NE Jag | K-S Yes | AC Pre | Mot-M Cas | Yes Yes | Own Hal| Yes LOF | No | Cen Cen | MotoW ‘Del 
Packard DeL. 8 | NE~- Jag | K-S Yes | AC Pre | Mot-M Cas | Yes Yes | Own Hal| Yes LOF | No Cen’ Cen | Motow ‘*Del 
Packard Light 8 | Yes No /| Yes Yes | Yes Yes | Yes Yes | Yes —|— Yes| Yes Yes|— | Yes Yes | — “Yes 
Packard Twin Six| Yes Yes | Yes ‘Yes | Yes_ Yes | Yes__—=Yes | ‘Yes —|— __Yes| Yes Yes|— | Yes Yes | — es 
Peerless Mast.8 | AC Ster | Mot-M Yale | Cha Wil | Mot-M Cas | GR No | Val Cor| Cor Dup|— | Eat Eat | Day Gab 
Peerless Cust.8 | AC Ster | Mot-M Yale | Cha Wil | Mot-M Cas | GR No ! Val Cor; Cor Dup|— | Eat Eat | Day Gab 
Pierce-Arrow 54 | NE Borg | K-S Her | Cha Wil  K-S Cas | — Wood | — Gui Gui Dup! No | oe Eat | K-H *Del 
Pierce-Arrow 52 | NE Borg | K-S Her | AC Wil K-S Cas | — Wood | — —|— Dup!No | Ea Eat | K-H *Del 
Pierce-Arrow 53 | NE Borg | K-S Her | AC Wil | K-S Cas VS —|— —|— Dup!No | Eat Eat | K-H *Del 
Plymouth | NE — | Yes Sha ' AC wil | — —|— — | Duc Cor | Co sDup|— {Gen Gen |? Del 
Pontiac 6 — —| —_ — | AC = | = re ~i— -|\—- aie =a *Lov 
Pontiac V-8 | — —|— —! AC —|— —|— —|Duc —/— s&Lof{/— — —|— *Lov 
Reo Royale 8-35 | Ste Elgin | K-S DR | Cha Wil | AC ~Cas | Yes No | t Gui | Gui +j|No | CG CG | Motow Del 
Reo Royale 8-31 | Ste No | K-S DR | Cha Wil | AC Yes | Yes No | f Gui | Gui —|No |CG CG | Motow Del 
Reo 8-21 | NE No | K-S DR | Cha Wil | K-S No | No No | — 78 No | No 1G CG cae Del 
Reo 6-21 } NE No|!K-S DR | Cha Wil | K-S No | No No | — 74 No | Nc | CG CG | — Del 
Reo 625-825 Ste —|K-S DR | Cha Wil | AC Yes | Yes No | t — | Gui t!| No !CG CG | Motow Del 
Keuckne 6-65 AC No | K-S — | Cha Wil | K-S — | Yes No | * Cor | Cor §Lof | No | Cen Cen | K-H Hou 
Kockne 6-75 AC No | K-S — | Cha Wil | K-S — | Yes No | * Cor | Cor §Lof | No | Cen Cen | K-H Hou 
Studebaker 6-55 | Ste No | AC DR | Cha Wil | Ste No | — —|* Cor | Gui $|No ;|— — | K-H Hou 
Studebkr Dict. 62' Ste No | AC DR Cha Wil | Ste No | — —|* Cor | Gui $!No |— — | K-H Hou 
Studeb’r Com. 71; Ste No | AC DR ! Cha Wil | Ste No | — —|* Gui | Gui $|No |— — | K-H *Hou 
Studeb’r Pres. 91! Ste Borg ! AC DR | Cha wil | Ste Yes | — - .* Gui | Gui $|No |— — | K-H *Hou 
Stutz LAA Ste Wal | Mot-M DR/| Cha Pre | Mot-M Cas | No Lin | * Cor | Cor Dup|— | Buck Buck | MotoW Gab 
Stutz MA Ste Wal‘ Mot-M Her | Cha Pre | Mot-M Cas | Lin Lin | * Cor | Cor Dup!— | Stan Stan | MotoW Gab 
Stutz MB Ste Wal| Mot-M Her | Cha Pre | Mot-M Cas | Lin Lin | * Cor | Cor Dup|— | Stan Stan | MotoW Gab 
Stutz DV 32 Ste Wal! Mot-M Her | Cha Pre | Mot-M Cas | Lin Lin | * Cor | Cor Dup; — | Stan Stan | MotoW Gab 
Willys-Over. 6-90 | NE No | Yes Aut-L | Cha USL | No No | No —|— —|— $Lof| No ‘'— —|-— Mon 
Willys-Over 8-88 | No No | Yes Aut-L | Cha USL | Yes No | No —-|-— —|— LOF|No — —|— Mon 
Willys-Knt. 66 D {| No Wal/| Yes  Aut-L | Cha USL | Yes Yes | — —|— —|— LOF|No — —-|- Mon 
Willys-Knt, 95 | No No | Yes Aut-L | Cha USL | Yes No | — —-|- —|— LOF| No a -—!— Mon 
1—Willard Batt 4 Hal—C Hall L Co., Detroit, Mich. 
KEY TO ABBREVIATIONS Svarious ae oe oe Witerd, Delco- Ind— . 2S Laue’ Garb. a ALUMINUM INDUSTRIES 


USED IN THIS TABLE 


SPEEDOMETER 
AC—AC Spark Plug Co., Flint, 
NE—North East Appliance Corp. 
Ste—Stewart-Warner Speedometer Corp. 
Var—Various makes. 


CLOCK 


Borg—The Geo. W. Borg Corporation. 
Elgin—Elgin Watch Co. 

Jag—Jaeger Watch Co., New York city. 
Ster—Sterling Clock Co., Le _ Saute, tl. 
Thom—Seth Thomas Clock C 
Wal—Waltham Watch Co., Waitham, Mass 
*Optional. 





Mich, 


FUEL GAUGE 

AC—AC Spark Plug Co., Flint, Mich. 
K-S—King Seeley Corp., Ann Arbor, Mich. 
Mot-M—Moto Meter Gauge and Equipment 

Corp., Long Island City, N. Y., and La 

Crosse, Wis. 

LOCK 

Aut-L—Electric Auto-Lite Co., Toledo. 
BS—Briggs-Stratton Co., Milwaukee. 
Ele—Mitchell Specialty Co., 


. Holmesburg, 
a. 

DR—Delco-Remy Corp., Anderson, Ind. 
Her—Hershey Mfg. Co., Chicago 
Oak—Oakes Products Corp., Chicago, Il, 
Sha—Shaler Lock Co., Milwaukee, Wis. 
Yale—Yale & Towne Mfg. Co. 


SPARK PLUG 


AC—AC Spark Plug Co., Flint, Mich. 
Cha—Champion Spark Plug Co., Toledo, O. 


BATTERY 
DR—Delco-Remy Corp. 
Ex—Electric Storage Battery Co. 
Nat—National Lead Battery Co., St. Paul. 
Pre—Pres-O-Lite Co., Indianapolis, Ind. 
USL—USL Battery Corp. 


Remy and USL. 
HEAT INDICATOR 
AC—AC Spark Plug Co., Flint, Mich. 
K-S—King Seeley Corp., Ann Arbor, Mich. 
Mot-M—Moto Meter Gauge and Equipment 
Corp., Long Island City, N. Y¥., and La 
Crosse, Wis. 
Ste—Stewart-Warner Speedometer Corp, 
Ster—Sterling Clock Co., La Salle, Ml. 


CIGAR LIGHTER 


*Cigar lighters in many cases are optional 
equipment, and are not standard on all 
models; the names of lighters shown in- 
dicate the makes supplied to various car 
makers. 

ay ed 
Con 

NE—North East Appliance Corp., Roches- 
ter, N. Y¥. 

SMOKING AND VANITY SETS 
GR—Grand Rapids Metalcraft Corp. 
Lin—Linden. 

VS—Van Sicklen Corp., Elgin, Ill. 

Tern—Ternstedt Mfg. Co., Detroit, Mich. 

Cpe Sane Engineering Corp., Meriden, 

onn. 


Products Corp., Bridgeport, 


Wood— Woodcraft. 
*Various makes. 


BODY FINISHES 
Ditz—Ditzler Color Co., Detroit, Mich. 
Duc—E. L du Pont de Nemours & 

Philadelphia. 
MIM—Pittsburgh Plate Glass Co. 
Mur—Murphy Varnish Co., Newark, N. J. 
Rin—Rinched Mason Co. 
Val—Valentine & Co., New York city. 
*Various lacquers used. 
*Using both Ditzler and Pratt & Lambert. 
**Using both Duco and Valentine. 

STOP AND PARKING LIGHTS 

Cor—The Corcoran-Brown Lamp Co., Cin- 

cinnati, O. 
Gui—Guide Lamp Corp., Anderson, Ind, 


Co., 


Ind. 

JB—The Jno. W. Brown Lamp Mfg. Co., 
Columbus, O. 

*Equipped with ride control. 

*Using both Hall or Guide. 

**Using both Corcoran and Brown. 

SAFETY GLASS 

LOF—Libbey-Owens-Ford. 

Dup—Duplate Corp. 

§Optional. 

tExtra equipment 

$Using both Libby-Owen-Ford and Duplate. 

HEATER 
Kel—Kelch made by Grand Rapids Metal- 


craft Corp., Grand Rapids, Mich. 
BUMPERS 
ASP—Alloy Stee! Products. 
Bad—Badger Mfg. Corp., Milwaukee. 


Bif—Biflex Corp.,, Waukegan, Ill. 
Buck—See Cen 
CG—C. G. Spring and Bumper Company 
Cen—Central Brass & Fixture Co., Spring- 
field, O. Also makers of Buckeye bump- 
ers. 
Eat—Eaton Axle and Spring Co., Cleve- 
land, O. 
Gen—General Spring and Bumper, Detroit. 
Stan—Standard Steel Spring Corp. 
tExtra equipment, 
*Optional. 
WIRE WHEELS 
Budd—Budd Wheel Co., Detroit. 
MotoW—Motor Whee! Corp., Lansing, Mich. 
Day—Dayton Wire Wheel Co., Dayton, O. 
K-H—Kelsey-Hayes, Detroit, Mich. 
tUsing both Kelsey-Hayes and Motor Whee! 


Corp. 
tNot standard equipment. 

SHOCK ABSORBERS 
Del—Delco Products Corp., Dayton, O. 
Gab—The Gabriel Company, Cleveland. 
Hou—Houde Rremeems Corp., Buffalo. 
Mon-—-Monroe Auto Equip. Mig. Co., Mon- 

roe, Mich, 


OPENS NEW WAREHOUSE 


Cincinnati, O., March 15.—Alumi- 
num Industries, Inc., has opened a 
new warehouse in Portland, Ore,, 
according to W. E. MclIlroy, director 
of distribution, The new branch is 
located at 86 North 12th St. and will 
house a complete stock of the ten 
lines of automotive replacement 
parts manufactured by Aluminum 
Industries, Inc. 

Addition of this new branch ware- 
house gives the company a total of 
seven, located throughout’ the 
United States, in addition to those 
maintained at the company’s fac- 
tories at Cincinnati, O., and St. 
Cloud, Minn. In his statement re- 
garding the opening of the new 
Portland branch McIlroy announced 
that it would be under the super- 
vision of R. E. McGill, Pacific 
Coast district manager. 


CLASSIFIED ADVERTISEMENTS 
IN THE 
NEWS BRING 


AUTOMOTIVE DAT) Y 


RESULTS 




















The Alemite Corporation of 
Chicago is putting out a new pneu- 
matic oil transfer which is designed 
to help dealers who handle oils. It 
meets the difficult problem of 
transferring oils and non-volatile 
liquids from drum to another con- 
tainer simply and safely. 

To operate it, it is merely neces- 
sary to drop hose into drum to be 
emptied, attaching the patented 
air inlet tightly by screwing it into 
the top plug hole of the drum. 
With the other end of tubing 
placed in container to be filled, the 
oil may be quickly transferred by 
applying air pressure at the air 
inlet from the ordinary air hose. 





Alemite Oil Transfer 
Meets an Old Problem 


Recent Developments 








inlet, is 
stated, absolutely prevents any 
danger of the drum bursting and 
a minimum of air is used. 

The tubing of the transfer is 
somewhat elastic so that it may be 
conveniently used with large or 
small drums. Two adapters of dif- 
ferent thread sizes make it possible 
to use the transfer on drums with 
either the 2-inch or 1'%-inch plug 
hole. 

With the Alemite pneumatic oil 
transfer it is possible to empty a 
fifty-four-gallon drum of oil in 
four minutes, at a 125-pound pres- 
sure. The device weighs but three 
pounds. 


it 


Design of the air 


In Commodity Handling 


By R. L. LOCKWOOD 
Division of Simplified Practice, 
Department of Commerce 


(Second Installment of Mr. Lock- 
wood’s address at joint meeting of 
Metropolitan Section, A. S. M. E., 
and Electrical Association of New 
York, New York city.) 


We recognize not only the neces- 
Sity but the. economic utility of 
transportating goods from place to 
Place by any of the means above 
mentioned. There are still, how- 
ever, a great many industrial and 
commercial executives who do not 
recognize the fact that transporta- 
tion from point to point in any pub- 
lic or private vehicle involves col- 
lateral expenses which may and 
often do greatly exceed actual 
transportation costs. Commodities 
are not like passengers. They can- 
not get themselves aboard trains or 
ships and get themselves off again 
at the other end of the trip, nor 
can they protect themselves from 
injury on the way. Most of them 
cannot even be put aboard a trans- 
portation vehicle without being 
carefully packed. Then they must 
be conveyed in some way from the 
place at which they were finished 
to the transportation vehicle, load- 
ed and packed into it. At the other 
end they must be unloaded, con- 
veyed to the point at which they 
‘will be used, unpacked and possibly 
conveyed over short distances there- 
after. 

This is, in fact, a relatively sim- 
ple series of operations compared 
with those which most goods must 
undergo in the process of distribu- 
tion. Many food products, for ex- 
ample, are handled and moved more 





than a dozen times between field 
or orchard and the consumer's 
kitchen. These movements involve 
literally dozens of minor packing, 
handling and moving operations, all | 
adding to their final cost, but none | 
except actual transportation adding | 
anything to their value. When the | 
costs are added up it is not unusual | 


| to find that real transportation is | 


less than 10 per cent. of the total, 
although it is the only one which} 
increases value. Some of these} 
costs are unavoidable, but a. sur- 
prisingly large proportion of them | 
can either be wholly avoided or 
greatly reduced. 


Reduction of this 90 per cent. of 


distribution costs offers at present 
the largest and most important field 
for the application of modern 
methods and equipment for hand- 
ling commodities. Unfortunately, 
there is no single source of inform- 





ASSOCIATE ALLOY 
ANNOUNCES NEW 
STAINLESS STEEL 


The Associated Alloy Steel Com- 
pany of Cleveland, O., announces a 
new patented stainless steel alloy, 
known as Nevastain RA, which of- 
fers many economic and fabricating 
advantages. 

They state: 

“Valuable as the various stain- 
less steels have proved themselves 
to be, they had certain definite lim- 
itations which prevented their giv- 
ing complete satisfaction from the 
standpoint of the fabricator. 

“Many of them have. been ex- 
tremely difficult to handle in the 
various processes, with a resultant 
decreased produetion rate and an 
increased production cost. 

“Nevastain RA furnishes the so- 
lution to many of those fabricating 
difficulties that have been experi- 
enced in the working of the various 
stainless steel alloys. 

“The one object that was really 


the basis of all our research was to; 


develop a stainless steel which could 
be mill processed and handled by 
the fabricator with the same tools, 
furnaces and heat treatments that 








ation from which reliable records 
of commodity handling can be ob- 


t-ined, except within very recent 
years. A study of this field, how- 
ever, indicates that the first con- 


certed efforts to reduce unneces- 
sary handling costs were made dur- 
ing the World War. These efforts 
were an essential part of the gen- 
eral effort made to accelerate pro- 
duction, both in quantity and speed. 
The War Industries Board was 
charged with the responsibility of 
organizing production and distribu- 
tion to accomplish maximum results 
in the minimum time. The results 
of its work in speeding up produc- 
tion are known to every one inter- 
ested in industrial matters. The 
results of the work done to accele- 
rate distribution are less well known 
for several reasons. One is that a 
great deal of “groping” had to be 





are general practice for mild steel. 

“In the various manufacturing 
operations, Nevastain RA can be 
deformed hot without causing un- 
due strains on rolls, forging presses, 
hammers, heading and up-setting 
machines. 

“Because it does not work harden 
to the same extent as other stain- 
less steel alloys, Nevastain RA will 
cold roll, draw, upset and form with 


more ease and less mechanical 
trouble than most corrosion re- 
sistant steels. This assures in- 


creased production and longer die 
life. 

“Nevastain RA does not require 
high temperature heat treatment 
for annealing or to relieve forging 
or drawing strains. Full ductility 
is obtained at normal annealing 
temperatures. It also responds 
readily to heat treatment  per- 
mitting a treatment for higher 
strength and hardness when re- 
quired. 

“Nevastain RA is free machining 
and can be sheared, punched, per- 
forated, sawed and drilled by ordi- 
nary methods. 

“It can be gas or electric arc, 
flash or spot welded without the 
tendency to grain growth shown in 
Straight chromium steels.” 


BENDIX DEVELOPS 
SPECIAL TOOL 








Incorporated in the new 16-inch 


Bendix single anchor duo _ servo 
brake is an eccentric type anchor 
pin, which permits easy adjustment 
of brake shoes to compensate for 
lining wear. 

To make this phase of servicing 
still easier for shop mechanics, the 
Bendix Brake Company has pro- 
vided a special tool which is shown 
in the accompanying illustration. 
Its part number is 25397 and may 
be obtained through the service de- 
partment of the company. 


done, due to the almost total ab- 
sence of accurate performance data. 
Another is that new methods and 
equipment were applied to distri- 
bution operations under great pres- 
sure and sometimes at dispropor- 








tionate expense, for the sake of in- 
creasing speed. 
(To Be Continued) 
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The Hisey-Wolf Machine Com- 
pany, Cincinnati, O., has developed 
a new post type radial drill stand 
with a sensitive rack and pinion 
feed adjustment which can be sup- 
plied for all Hisey portable electric 
drills up to and including the %- 
inch capacity. 

The feed operated through rack 
and pinion is the same as the or- 
dinary drill press, thereby permit- 
ting a positive and sensitive control 
without fatigue to the operator. 

The motor holding brackets are 








Hisey-Wolf Develops New 
Post Type Drill Stand 





Pilot-Ray Announces N ew 


315 


designed so that the portable drill 
can be attached without removing 


any part of the machine. This fea- 
ture is a great time saver and @ 
protection against loss of parts. 

The general specifications of the 
new drill stand are as follows: 


Vertical adjustment (without re- 
setting) by means of lever through 


rack and pinion..... es coe 3% in, 

Vertical adjustment up and down 
on the main column..........0%- 19 in, 
Total vertical adjustment 26'S in, 
Diameter of main column os 2 in, 

The full arm will swing in a com- 
plete circle of 5 ....240 deg. 

Maximum arm reach from column 
to drill spindle..................18 im, 
...140 Ibs, 


\ Net weight 


Starting Device 


P, Ign. a 





The Pilot-Ray Corporation of Los 
Angeles announces the addition to 
its line of products of an automatic 
starter device to be marketed under 
the trade name Re-Start. This de- 
vice may be soid as an accessory or 
installed as factory equipment. 

The Re-Start system in operation 
uses a pressure-vacuum balance de- 
vice to control the main magnetic 
starting switch. This balance switch 
is mounted on the exhaust mani- 
fold by means of a threaded nipple 
and is actuated by the pressure 
within the ‘exhaust manifold and 
controlled by the vacuum action of 
the intake manifold to which the 
switch is connected by copper tub- 
ing. 

The operation of the main switch 
depends upon the solenoid. When 
the ignition system is turned on, 
current flows through the solenoid 
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ito the ground in the balance switch 
until this contact is broken by the 
starting explosion, and held open 
by the vacuum action of the intake 
manifold. Failure of the motor une 
der any condition restores the 
switch to its former position, which 
causes the starter circuit to be re- 
established and the engine re- 
started automatically. 


SHALER PRODUCING 
NEW WAX FINISH : 


Milwaukee, Wis., March 15.—The 
Shaler Company has started pro- 
duction on a new wax finish, which 
it is claimed, can do the job of 
shining up the car in one hour. 
Made in liquid form under a new 
process, the preparation is sprayed 
on with a small gun. 
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HOW MUCH? 


What is the cost? How much? Whether it be gold or 
glass, potatoes or publications, the price always has been ee 









and always will be a measure of value. The subscription ty 






































price of a publication indicates exactly what the publisher 
can get from the subscribers. If the price is $1, that’s all he 
vs can get for it. And that $1 or $2 or $3 is the value sub- 
scribers put on the publication, and in turn is the measure 
of value of the subscribers. No value or low value means 
they will give it no attention or low attention. High value 
put on a paper by subscribers means high reader at- i 


tention. 7 


And how much higher is that reader interest when 
_in addition to paying a high price the reader gets more 
than his money’s worth and knows it. That’s the case 
with Automotive Daily News. It prints news faster, and 
prints more of it than any similar publication. It gives its 
readers first registration reports of passenger cars and ¥ 
trucks, often a month ahead of others. It covers engineer- | 
ing meetings, shows, conventions, the whole industry, 
and gives-out the news when it is still news. As a result 
factory executives and dealers everywhere have come to 
depend almost entirely on this publication for news of 


the industry. 


a : : y 
Truck and Bus But in addition to the actual subscribers there are 
six other readers per copy, which we consider the highest 3 
“4 OM . . . . . 
Issue Mar. 18 multiple-readership in the industry. The copies are passed 
- In addition to up-to-the- around to other responsible men. Dealers invite their 
- minute specifications with ondéiiennis tim tin te. 
prices, the issue will con- | 
tain latest registration ei 
figures by states and Now add to all of that the fact that all advertising 
makes, in addition to news i] ‘sibl d h ll d ; 
cal satiated ak taiicceeah he . copy is easily visible and you have an excellent advertis- 
every truck dealer and ing medium, one that will get your message to the atten- 
fleet owner who will re- : ; ; : 
” . a tion of the industry that waits for the news and will see 4 
ceive the issue. 
No added charge for your advertising right on those same news pages. ¢ 
2 extra distribution. 
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